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Welcome tfo the legacy Edition of Chic Compass
Magazine!

Five years is a milestone for any magazine, and
there is no better way for Chic Compass to celebrate
it than fo feature women who have become legacies
in their own right.

There is no better example than our founder and
co-publisher, Ann Parenti, who set out on her mag-
azine journey without it ever having been a dream
of hers, and look at what she has accomplished!
She is called the “fairy godmother of jazz” by many
oldHime and contemporary musicians for all the con-
finuous support she has shown personally and via
her non-profif, Forgotten Song Foundation. She is a
woman | feel honored to work beside; without her,
Chic Compass would not be the exquisite magazine
it is foday.

By nature, women are the community, the converso-
tionalists, the healers, the teachers, and the caretak-
ers. They are also multitaskers. In this issue, this is
evident in the stories that our talented writers have
presented, highlighting many of the women in Las Ve-
gas who represent how much they have given back
fo our community in so many ways. With their cour
age fo go the next step, they are the mentors and
inspiration to those wanting to spread their wings
and do more.

Read about our legacy ladies: Linda Smith, Kath-
leen Taylor, Nancy Uscher, Anna Siefert, Maggie
Avias-Patrell, Juanny Romero, lynette Chappell, Anna



Gomes and lynn Morris. These extraordinary ladies
have blessed our community with all they have given
if.

In this edition, we continue fo include articles about
travel, food, fashion, music, design, and artists. We
take you on a Southeast Kansas journey where you
are reminded of good, simple living and beautiful
sites to visit. We go from there to Paris to learn about
how fo become a Parisian in an hour.

Once again, David Tupaz offers us beautiful fashions
fo remind you of the old romantic movies. We have
the opportunity to meet the Miss Filipina Internation-
al Pageant winner. The las Vegas Jazz Society is
featured along with a fascinating look at bathroom
and kitchen design by Infinite Trend. Please don't
pass up reading the articles about Unshakeable and
St. Jude's Ranch, two women featured for all they
are doing for their organizations and giving back to
humanity.

We are forfunate fo have so many articles about
innovative, educational, and falented people in our
community. Do you worry about the economy? Read
Joe Amato’s article about the Fed.

As you read each piece in this issue, | believe you
will realize, as | do, how very fortunate we are to
live in a world filled with so many inspiring people,
events, and opportunities.

We can't wait for you fo see what we have waiting
for you in this current edition. | hope you enjoy it as
much as we did to create it for you.

o 3 T2k
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TRENDING
By Brian G. Thornton




ate Jones is the founder
and owner of INFINITE

TREND, a los Vegas design studio
that assists residential clients in ren-
ovating or creating new upscale
home improvements. Just one visit to
his beautiful showroom, and you'll
know you're working with a unique
falent that will bring his expertise
info your space. He is seasoned
in sourcing and procurement of
exquisite, exofic, and rare finishes
for doors, wall panels, and custom
stone finishes. He coordinates with
designers and manufacturers fo de-
liver entirely completed spaces. He
has been an active member of the
inferior design community and is @

respected husband and father of
two teenage girls.

This story is about Nate Jones,
Infinite Trend, and how his back-
ground has blended into the Las Ve-
gas design community. Collocated
in the Las Vegas Design Cenfer, we
thought it was important to fell his
frending story.

“While the stunning outcomes
of our projects come in at a close
second, it's the relationships
cultivated and the shared passion
for design that remain at the
forefront of my memories.”
- Owner Nate Jones,
Infinite Trend, Las Vegas

At Left: Photo of Nate Jones by Devin D
Robinson
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home  improvement

Typically,
spending falls during econom-

ic downturns; however, the
COVID-19 recession has proven
fo be an exception to the rule.
Higherincome homeowners didn't
suffer the same as most but ben-
efited from reassigned spending
on home improvement, focusing
on kitchens and bathroom make-
overs. With many homeowners
spending more time at home, they
hove been eager to create up-
scale and luxury spaces without
reinventing the wheel. Cue Nate
Jones and Infinite Trend.

TRENDING
INSPIR ATION/
DESIGN
PHILOSOPHY:

Chic Compass (CC): Will you
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share a bit about your journey
that led you to establish INFINITE
TREND—your unique design stu-
dio focusing on custom architec
tural finishes design?

Nate Jones (NJ): “My journey info
the world of cusfom architectural
finishes design and procurement
began with a strong foundation
in both art and business. | start
ed college as an art major and
finished with a bachelors de-
gree in international  business
management and a minor in Arf
from BYU-Hawaii Campus. Those
couldn’t be more extreme ends
of the spectrum, but it worked for
me. While living in Kona, Hawaii,
| combined my passion for quality
and design fo establish our busi-
ness in 2004 and started design-
ing and importing custfom wood
doors. My initial exposure fo the

Jones designed everything custom made
for the studio excluding seating, Maitland
Smith lamp, and other accessories. Photo
by Devin D Robinson

luxury resort homes of Hawaii
sparked my fascination with the
potential of creafing unique spac
es that blend aesthefics and func
fionality. This fascination, coupled
with my innafe sense of design,
led me to specialize in design-
ing and procuring various luxury
home finishes, namely Cabinets,
millwork, custom stone finishes,
lighting, and other bespoke ele-
ments for luxury homes.”

CC: Were there any specific
experiences or moments that in-
fluenced your design philosophy
and approach?

NJ: “One pivotal moment was the
opportunity to collaborate  with
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“John asked me if we could make a custom wood bathtub for one of the guestrooms.
Quickly, I said no! Then John talked me into it” Bespoke Tub, vanity, millwork, and
custom stone and glass mosaic by Infinite Trend. Photo courtesy of Infinite Trend.

John Soderstrom of Soderstrom
Construction in 2006. Design-
ing and importing custfom wood
and stone finishes for a $9 mil
lion home in Haualalai Resort on
the Big Island of Hawaii was a
turing point. While we initially
only bid the job for custom wood

doors and trim, John asked me if
we could make a custom wood
bathtub for one of the guestrooms.
Quickly, | said no! Then John talk-
ed me info if, saying it was just
five-door slabs put together like a
box without a top. | discussed it
with our factory craftsmen, and

they agreed with John. Then John
said he would need a vanity to
go with the beautiful tub | drew
up for him, which led fo needing
cabinets, millwork, and custom
stonework for the enfire project.
This project not only showcased
the impact of meficulous crafts-
manship but also reinforced the
importance of collaboration be-
tween design and construction.
That experience solidified my de-
sign philosophy, focusing on the
seamless infegration of aesthefics,
functionality, and  craftsmanship.
John was the inspiration that got
me doing more than just selling
custom doors. | learned quickly
that finding ways to procure what
the custfomer needed would help
our business to grow. | am sfill
collaborating with John all these
years lafer.

CC: How would you describe
the design philosophy that drives
INFINITE TREND2 What sets your

design studio apart from others?

NJ: “INFINITE TREND's  design
philosophy is roofed in the belief
that every space is an opportunity
for artistic expression and practi-
cal living. We strive to balance
the latest design trends with time-
less principles while also offer
ing value to our customers. Our
uniqueness lies in the fusion of my
arkcentric background  with  my
two decades of expertise in Infer
national Business Management.
This synergy allows us to not only
create visually stunning spaces but
also manage project procurement
efficiently and cohesively.”

CC: Nate, please elaborate on
your approach fo blending func
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tionality and aesthetics in kitchen
and bathroom design.

NJ: “Our approach revolves
around harmonizing  aesthetics
and functionality o craft spaces
that elevate daily living. We fo-
cus on analyzing the needs and
habits of our clients, ensuring
that every design element serves
a purpose. From ergonomics in
kitchen layouts to optimizing stor
age solutions in bathrooms, we
ensure that each aspect of the
design enhances the user experi-
ence while reflecting a design that
fits the client’s desires for enhanc
ing the beauty of their space. In
one recent project in las Vegas,
we worked fogether with Interior
designer Kylee Dean fo create o
beautiful custom kitchen for a cou-
ple who required ADA access fo
all areas of the kitchen for the wife,
who is in a wheelchair, while also
keeping the space functional for
the husband who is over six feet
falll”

INFINITE
COLLABORATION

AND EXPERTISE:

CC: How do collaborations en-
hance the outcome of your proj-
ects?

NJ: “Collaborating with interior
designers and then directly with
manufacturers allows us to offer
our clients an unparalleled range
of materials and products. This
diversity empowers us to tailor
each design fo the client’s prefer
ences while mainfaining the high-
est quality standards. We started
our business working directly with

16 | CHIC COMPASS

“T love beautiful woods. They add so much warmth and depth for design” Golden
Knights original painting is by Robert Holton of Drizzle Art Studios. Photo by Devin D
Robinson

overseas factories fo provide be-
spoke products for our customers,
and we sfill do that today. Of
course, some of our projects do
not require such a high level of
customization, so we may use
manufacture-designed  elements
fo complete the desired outcome
in those situations.”

“Since our inception two decades
ago, we've had the privilege of
partnering with remarkable ind-
viduals and entities. Our journey
hoas brought us to designing and

supplying finishes for celebrities
and accomplished business fig-
ures. Among the various high-
lights, what truly shines is the
synergy achieved through extraor
dinary partnerships with other tal-
enfed individuals.

One cherished memory involves
collaborating  with  Cary Vogel
for the inception and realization
of the captivating New York Loft
kitchen display within the Las Ve-
gas Design Center. What strikes
me most in all these instances is



“Macassar ebony veneer is so strikingly beautiful. Thats why I used it in the desk and the sideboard.” Cougar painting, entitled “Cosmo”
is an original painting by wildlife artist Chris Hoy. Photo by Devin D Robinson

the invaluable camaraderie fos-
fered and the bond forged with
these exceptional talents. The pro-
found friendships that emerged
from these collaborations stand as
testaments to the remarkable con-
nections that arise in the world of

design.”

CC: Please share an example of
a project where you resulted in
a particularly stunning kitchen or
bathroom design.

NJ: “One standout project was a
luxury cabin renovation in Aspen.
By seamlessly integrating cusfom
cabinetry, a bespoke Raw Urth

range hood, and Sub Zero - Wolf
appliances, we fransformed the
kitchen into a culinary haven that
complemented the home's organ-
ic contemporary design. We de-
signed and supplied the project
with custom cabinets, millwork,
hand-craffed  stone  elements,
and infegrated lighting for an un-
derstairs wine cellar. The collabo-
ration | orchestrated between my
company, Soderstrom Construc
fion, the Interior Designers for the
home, and various manufacturers
resulled in a space that not only
catered to the client's culinary
needs but also exuded mountain

luxury at its finest.”

TRENDS AND
INNOVATION,
VISION FOR THE
FUTURE:

CC: How do you stay updated
with the latest trends and inno-
vations as you incorporate them,
ensuring a timeless quality to your
designs?

NJ:  “Staying informed about
frends involves  continuous  re-
search, attending industry events
and trade shows, and collaborat-
ing with fellow designers. While
we incorporate frends, our focus
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is on creating designs with en-
during value. We weave frends
subtly info our designs, ensuring
they complement rather than over
shadow the overall aesthetic, thus
achieving a harmonious balance
between current design  trends
and timeless elegance”.

CC: Are there any emerging fech-
nologies or design concepts that
have caught your attention recent-

ly2

NJ: “Virtual reality and 3D ren-
dering are revolutionary. They al-
low clients to immerse themselves
in their future spaces, fostering a
deeper understanding of the de-
sign. Many people do not envi-
sion spaces like designers do, so
utilizing virtual reality and 3D ren-
derings helps bridge that gap be-
tween designer and client. | am
also fascinated by the emerging
Al tools for creating and explor
ing spaces for clients. This is an
exciting fime for fechnology and
design.”

DESIGN AND
PROJECTS:

CC: In your extensive experience,
what are some common challeng-
es you encounter during upscale
renovations, and how do you
approach overcoming these chal-
lengese

NJ: “Clear communication with
clients, interior designers, and
contractors, coupled with a flex-
ible design approach, helps us
address unexpected hurdles and
find creative solutions that main-
fain the infegrity of the design. |

18 | CHIC COMPASS

find clear communication, skilled
labor, and flexibility are the best
approaches to overcoming such
challenges.”

TRENDING
BALANCE, LOCAL
COMMUNITY, AND

IMPACT:

CC: Balancing a successful de-
sign studio with family life can be
demanding. How do you man-
age your time and responsibilities
fo ensure your professional and
personal spheres thrive?

NJ: “I love my family, and | love
my career. Family will always
come first for me as | navigate
my journey in life. So, when it
comes to my design business, |
often involve my family in custom-
er events, community outreach, or
other aspects of my business. On
the flip side, | also invite many of
my business colleagues, cusfom-
ers, and vendors to participate in
events organized by my family to
help out in our community. One
such event is the annual Youth
Helping Youth Holiday Concert,
the brainchild of our eldest daugh-
fer, Roxy, to raise money for youth
in our community who are in
need. Roxy is now working with
her sister, Skai, fo create an even
bigger impact during the holiday
season this year and for years to
come.”

"I consider myself forfunate fo
have been born and raised by
exceptional parents. Their positive
influence inspired me to strive fo
become both a dedicated father
and a business owner who pri-

orifizes relationships with others,
community involvement, and aid-
ing those in need. Instead of try-
ing to balance work and family, |
infegrate them as much as possi-
ble for the best of both worlds.”

CC: As an active member of the
interior design community, how
do you contribute fo the growth
and development of the local de-
sign scene in las Vegas?

NJ: “Engaging with the local de-
sign community is paramount for
our business. I've been honored
fo serve on the Interior Design So-
ciety las Vegas Chapter board,
where  we organized events,
workshops, and discussions o
foster knowledge exchange and
professional growth. This collabo-
rative spirit elevates the entire de-
sign landscape in Las Vegas. [ will
always cherish the opportunity to
have worked in this capacity with
Julie Porter, Michele Youell, and
the amazing John Eisele, whom
we all miss greatly.”

CC: Are there any community
projects or collaborations you've
been a part of that you're particu-
larly proud of2

NJ: “I' have always found it import-
ant to give back to the community.
We have done this in many ways
over the years, whether through
donating products to Habitat for
Humanity or raising money at a
designer soiree that | orchestrated
with vendor partners as a bene-
fit for the Forgotten Song Music
Foundation. My wife and | also
fry fo teach such philanthropic
ideals to our daughters, who are
now very involved in raising mon-



Nate Jones with his family. Photo by Gabrielle West

ey and doing projects for home-
less youth in Las Vegas.”

Finally, we spoke about any excit
ing developments or projects on
the horizon that he's looking for
ward fo. Jones assured me, “Our
vision for INFINITE TREND is to
continue collaborating with inte-
rior designers, builders, and cus-
fomers to bring their ideas from
concept fo reality. We're excited
about leveraging emerging fech-
nologies to enhance client experi-
ences and exploring international

€¢

nstead of trying to balance work and

family, I integrate them as much as
possible for the best of both worlds.”

design trends to bring new ideas
fo las Vegos and our clientele
wherever they may be.”

Infinite Trend has been a part of
our design community for many
years, and getting fo know Nafe
and Infinite Trend has been an

“Infinite” pleasure. Working with
Nate was a pleasant experience,
as much as conversing with him
and his casual and knowledge-
able style.
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Pioneering New Pathways

to Learning

By Kendall Hardin

Photography courtesy of College of Southern Nevada

wo vyears ago, the
College of Southem

Nevada snared Dean Richard
Kravchak with the perfect trifecta
of talents: world-class musician,
dauntless administrator, and im-
passioned feacher extraordinaire.

As Dean of the School of Arts
and letters, his domain covers
the departments of English, Com-
munication (including Journalism),
World  languages, and  Fine
Arts (including Arts and Design,
Dance, Music and Theatre).

His academic career spans col-
leges and  universities  across
the country, from West Virginia,
Mississippi, and South Dakota to
lowa, and California, as well as
public school sfints in los Ange-
les.

So why settle here in las Vegas
at the nation’s fifth-largest commu-
nity college with 30,000 learn-

Above: Dean Richard Kravchak
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ers enrolled in CSN courses each
semester?e

“I've always seen education as a
way fo lift people up,” affirmed
Dean Kravchak. “Especially for
people who may not consider
higher leaming a stepping sfone
fo a better life.”

‘| can relate, growing up ‘on the
other side of the tracks’ in rural
New Jersey, where my male an-
cestors were laborers, farmers,
and outlaws,” he grins. “I was
the first man in my family fo go to
college and complete a degree,
so | experienced firsthand what
| call the transformational magic
of education.”

Education as a
Passport to the

World

Kravchak’s virtuosic musical frain-
ing on the oboe and English horn
has taken him literally worldwide
as a performer in Europe, Asig,
and the Americas. He confinues
fo perform professionally af festi-
vals, in ensembles, and with ma-
jor symphony orchestras. While
he specializes in contemporary
music, he also performs period
pieces on historic double reed in-
struments of the Renaissance, Ba-
roque, Classical, Romantic, and
early 20th Century.

“At the end of third grade, | chose
the oboe from a cart of instru-
ments so | could aftend summer
school,” Kravchak reminisces. “By
the time | gof to high school, my
feacher convinced my parents

22 | CHIC COMPASS

Above: Student pianist Eddie Fluellen performs onstage at CSN's Nicholas
J. Horn Theatre

that | should take private lessons
- sefting me up with the refired
oboist from the New York Philhar-
monic. The rest is hisfory.” (Not
fo mention, a classic example of
how great teachers change stu-
dents’ lives every day.)

Armed with prestigious degrees
from the Eastman School of Mu-
sic, the Juilliard School, and Flori-
da State University, he pioneered
and chaired academic accom-
plishments wherever he landed.

His non-stop enthusiasm, subject
mastery, and good humor resul-
ed in glowing evaluations from
a legion of students: Best teach-
er on campus. Great motivator.
A godsend. Always makes it fun

and interesting. Never leaves
anyone behind. Inspirational and
interactive. Knows his stuff and
works hard for his students. He
deserves an Al

Re-Learning How
to Teach

‘| thought | was a competent
feacher at all the various colleges
and musical institufions where 1'd
worked until | landed in the Public
School System of los Angeles,”
confesses Kravchak. “It was the
hardest adjustment of my life.”

He found himself in the class-
room with an enfirely different
cadre of students, some of whom



were gang members with ankle
bracelets. “I had been teaching
the way | was taught - by attend-
ing lectures and  regurgitating
knowledge without engaging in
any active learning,” confesses
Kravchak. “This doesn’t work in
low-performing schools.”

He had to “flip the classroom” by
breaking down challenges, form-
ing student feams for parficipatory
learning, and instituting discipline,
structure, and accomplishment as
points of pride. He also directed
the Canoga Park High School
Drill Team, and during the seven
years he taught there, the group
boldly clenched first prize in the
los Angeles competition for five
years in a row.

It's no surprise that Dean Kravchak
himself was awarded the Plati-
num Apple Award by the United
Teachers of los Angeles and the
Teacher of the Year accolade by
the Los Angeles County Office of
Education.

Stumbling into
Administration

“| received a battlefield promo-
fion to spearhead the department
when our chairman suddenly
died at California State University
at Dominguez Hills,” recalled the
dean. “Music education fends to
be conservative and rigid by way
of training. But | had to make the
choice fo lead rather than defer
fo move the department forward
for our students.

“I've been able to make chang-
es and push the vision for CSN,

with a shout out fo the enlight
ened support of VP of Academic
Affairs James McCoy, who has
allowed me to make some pretty
brazen changes since coming to

CSN

What makes CSN so  special
and relevant at this momente The
dean cites an impressive array of
opportunities for students, most of
whom are firstgeneration college
learners. The comparatively low
tuition of $450/class is still a fi-
nancial challenge for over 75%
of the student body who atfend
college partime.

CSN offers three major campus-
es conveniently based in North
las  Vegas, Henderson, and
West Las Vegas, plus eight learn-
ing Centers outside las Vegas
and general education classes
offered at Nellis Air Force Base
and four prisons in Southern Ne-
vada.

“Now that the college has cel-
ebrated its 50th  Anniversary,
we're trying to create a smoother
path to success for all students.

We're especially looking at ways
fo overcome bureaucratic red
tape to help low-income students
stay in school because once they
leave, they rarely return.

Work-Ready
Students

“While Nevada's universities nat-
urally gravitate toward research,
CSN’s focus is on producing
workforce-ready  students,” cites
Dean Kravchak. “A variety of ex-
ceptional programs and resourc
es stand out af CSN.”

When students eamn a cerfificate
in Theatre Tech, they are automat-
ically enrolled in the entertainment
union IATSI (Infernational Alliance
of Theatrical Stage Employees),
qualifying them to work in live
theatre, ~ film/TV  production,
tradeshows, concerts and televi-
sion broadcasting - where skilled
labor is always in high demand
on the Strip.

CSN also provides professional
music recording fechnology train-

Above: Working inside the campus broadcasting studio
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ing inside the college’s $1.5 mil-
lion recording studio, rivaling the
best venues in town. The campus
broadcasting studio is amazing-
ly selHunding. Graduates leave
confident to meet today’s work-
place demands.

On the Horizon

“I'm excited because we have so
much on the drawing board just
around the corner” exclaims the
dean. “CSN is one of three col-
leges in the country being consid-
ered by McDonald’s Corporation
fo provide continuing education
and specialized training fo its
employees of all ages across the
country. We're working on the
proposal right now. This is big!”

In partnership  with the Clark
County Public Library System and
the National Endowment of Hu-
manities, CSN is preparing to of
fer its Academic & Life Skills 101
class fo the public throughout lo-
cal libraries as a free service to
residents who want fo hone their
skills as a bridge fo higher learn-

ing (@ $450 value).
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Above: Mariachi Plata celebrates first-place honors at Vargas Extravagan-
za competition in Texas for two years straight

Below: Hip Hop is among CSN's many dance offerings

Close to his heart is the dean’s
dream for expanding a three-
fiered credentioled Mariachi mu-
sic program at CSN as the “tip
of the spear” for all the excep-
fional Mariachi activity offered in
the Clark County School System
throughout the Vegas Valley.

According fo the dean, “If not
only would honor our local His-

panic cullure in Nevada but
would also support the highest
achievements of CSN's fouryear
old Mariachi Plata (Silver), who
have earned first place at Festival
Vargas in San Anfonio for the lost
two years, bringing the national
championship of collegiate Ma-
riachi bands home fo the Silver
State.”




Transforming
Education for a
New World

The dean, along with his commit-
fed team of faculty and staff, are
pushing the envelope even more
by pursuing innovative partner-
ships and alliances, along with
private and foundation support,
fo launch new initiatives.

Passionate, persistent and per-
suasive. Those are the first words
Marcus Johnson, CSN Dean of
Business, Hospitality and Public
Services, uses fo describes his
fellow dean. “I couldn’t ask for a
better colleague to sit down to-
gether to thrash out the issues of
the day. We're constantly explor-
ing ways our departments can
collaborate.”

‘| remain passionate and commit-
fed because education is the best
way we now have af our finger
fips to change the world,” insisted
Dean Kravchak.

‘| firmly believe that all students
are hard-wired for success. Our
job is to help them find their path-
way to success and achieve the
life they deserve. Higher leaming
leverages the breakthroughs that
create new solutions and social
benefits for all of us.”

If the college’s motto is “Investing
in the Future. Students first.” - then
CSN found its perfect champion
in Dean Richard Kravchak. With
a relentless faith in quality learn-
ing for all, his tsunami of “magical
fransformational - education”  will
decidedly enrich our desert land-
scape throughout Nevada.

Above: CSN’s Mariachi Plata
performs at home to cheering
audiences

“I firmly believe
that all students
are hard-wired
for success. Our
job is to help them
find their pathway
to success and
achieve the life they
deserve.”
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A BEACON OF HOPE

St. Jude’s Ranch for Children Brings Faith and Healing

By Debbie Hall
Photography courfesy of St. Jude’s Ranch for Children

n Boulder City, Neva-
da, the St. Jude's Ranch

for Children campus is a commu-
nity landmark and an important
part of life in Southern Nevada.
Since its inception in 1966 and
celebrating 57 vyears, St. Jude's
Ranch for Children has provid-
ed a safe, nurturing home with
therapeutic residential treatment
services to abused and neglect-
ed children and young people in
Nevada. Along with changing
so many lives, the Ranch offers
campus fours, operates a thrift
store, and holds weddings and
other religious ceremonies in its
beautiful chapel.

The organization’s mission has
remained the same: to transform
the lives of abused and neglect-

ed children.

Dr. Christina Vela, DPP, Chief Ex-
ecutive Officer for St. Jude’s Ranch
for Children, recently celebrated ~ Above: Christina Vela, CEO, helps to guide St. Jude’s Ranch for Children
six years as CEQ. She first held  into the future.
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the position of chief program offi-
cer at St. Jude’s Ranch from 2010
fo 2013 and returned when she
was offered the CEO position.

“From our perspective, we create
pathways for children who are
victims of abuse and neglect and
for young people experiencing
homelessness and  exploitation,”
says Dr. Vela.

The way this work is accom-
plished has evolved over the
years because the needs of chi-
dren and young people are much
more complex.

“We see the complexity and com-
pounding impact of abuse, and
the fact is that many of our children
have experienced mulfiple forms
of abuse. Add fo that poverty,
homelessness, and generational
cycles of abuse and exploitation,”
explains Dr. Vela. “We are no
longer just dealing with a singular
issue such as domestic violence
or parenfal mental health issues.
The children, young people, and
families we serve deal with men-
tal health, substance abuse, and
violence, which compounds the
effect of abuse.”

Another aspect of their support is
keeping siblings together through
its Sibling Preservation Program.
One opfion is for the siblings to
remain fogether at the Ranch.
If the siblings are placed in the
foster care system and separaf
ed, St. Jude's Ranch for Children
holds monthly sibling reunification
events, including activities such as
movies and attractions. This pro-
gram is one-of-a-kind in Nevada,
and Dr. Vela is assisting in launch-
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Above: Two of the St. Jude’s Ranch for Children youth show the love.

ing a consulting aspect for other
organizations to incorporate their
own sibling preservation program
nationwide.

“We realized that sibling care is
an afterthought for many people,
and they don't realize that broth-
ers and sisters are offen separat-
ed when children are placed in
the foster care system. That is dev-
astating since they are already a
victim of abuse or neglect. These
children are having a tough time
fransitioning info foster care since

they are being removed from
their home, separated from one
or both parents and are not sur
rounded by the things they love
like a favorite pillow,” says Dr.
Vela. “Even if they are abused,
children still love their families. To
be separated from their siblings is
heartwrenching.”

Camp to Belong was created
fo keep sibling preservation as
a national organization, and St.
Jude's Ranch for Children recent-
ly brought this national program



info its family of services. They will
also support the other Camp to
Belong in other states.

St. Jude’s Ranch for Children cares
for children from birth to age 25.
While children in the foster care
system and at the Ranch age out
its support system at age 18, St.
Jude's Ranch for Children is one
of the only organizations that con-
finues fo offer support after aging
out, including homeless youth ser
vices, child victims of sex traffick-
ing services, and support services
up to age 25.

“For many kids, when they age out
of foster care, without a healthy
support system, it is hard to nav-
igate the world. Young people
aging out without a support sys-
fem can make one or two poor
decisions with devastating, unin-
fended consequences. Whether
it is moving in with an abusive
partner or living with a pariner’s
family until they are kicked out,
homelessness is a big problem,”
Dr. Vela says.

The St. Jude's Ranch for Children
Transitional Housing Program was
started in 2011 and provides tran-
sitional housing and services for
homeless 18 1o 25-yearolds, in-
cluding infensive daily or weekly
case management in an apart
ment-style residential  program.
Residents work with their mentors
as they become stable, selfsuf-
ficient, and productive people.
They are connected with appro-
priate community services while
developing a sfrong sense of
selfdetermination. St. Jude’s Ranch
for Children is the only nonprofit
in Southern Nevada and the only

organization in Nevada that pro-
vides both child welfare services
and youth homeless programs.
Other organizations focus on ei-
ther one or the other.

The housing program assists cli-
enfs by providing safe housing.
They can then focus on develop-
ing life skills through education,
counseling, and therapy. Finan-
cial independence through work
is developed through job training,
transportation, and support ser
vices. Clients receive an individ-
ualized plan for independence
while working with a case man-
ager.

“We have the unique perspective
to serve both because we un-
derstand childhood trauma and
adversity and since 2011 have
served thousands of unhoused in-
dividuals and families.”

One of the greatest needs in
Southern Nevada is assisting and
supporting pregnant teens. Ne-
vada has some of the country’s
highest teen pregnancy rates,
and teen mothers are typically not
ready fo parent independently. St.
Jude’s Ranch for Children’s Preg-
nant and Parenting Teen Program
addresses that need.

Additionally, former or current stu-
dents of St. Jude’s Ranch for Chil-
dren programs can apply for the
Career Opportunity Scholarship
Fund.

“We have developed program-
ming for children who have fallen
through the cracks. We are able
fo find young people who are not
receiving targeted services,” says
Dr. Vela. “We research what they
need and can help expeditiously
improve their lives.”
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Above: From left, Christina Vela (CEO), Jackie Poole (Foster Home
Supervisor - Hope Project), DaShun Jackson (Program Director) and
Kimberly Newton (Youth Care Supervisor)
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The history of St. Jude’s Ranch for
Children began with Father Jack
Adam, an Episcopalian priest,
who wanted fo create a place
where abused and neglected chil-
dren could feel loved. He named
the place affer St. Jude, the Patron
Saint of Desperate Causes. Alvin
Wartman, an atforney in Boulder
City, persuaded local government
officials fo provide 40 acres of
land for the campus. The Sisters of
Charity, an order of nuns based
in Bristol, England, agreed to care
for the children. Builders, contrac
fors, and tradesmen offered to
help develop the property.

As for future plans, the campus is
being expanded on the far east
side. St. Jude’s Ranch for Children
is developing 10 acres of land
at the second enfrance to be o
Healing Center. This facility wil
be devoted to children who are
victims of sex trafficking, and St.
Jude's Ranch for Children has
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been holding a capital campaign
since construction started.

“This is a one-ofakind project
that is unique to Nevada and
really across the country that will
offer housing, an onsite school in
partnership with the Clark County
School District, a labyrinth, for-
toise habitat, wellness activities
surrounded by nature, and more,”
states Dr. Vela.

The people who are part of the
leadership Team at St Jude's
Ranch for Children are committed
and passionate about the chil-
dren. Dedicated professionals—
many of whom are licensed and
certified in their fields—demon-
strate their dedication to the chil-
dren. They come from various
backgrounds, including finance,
management consulting, nursing,
childcare, compliance, communi-
cations, and event planning.

Born and raised in Southern Cal-
ifornia, Dr. Vela moved 1o las Ve-
gas with her husband, children,
and parents 20 years ago and
loved it. She has been a social
worker for 30 years and always
worked with children and young
people who have been victims of
abuse and neglect.

"' was a feen mother myself and
had some challenging life experi-
ences as a young mother. | atfend-
ed college, even though it was
harder being a young mother. |
want fo pay it forward and help
other girls understand that any-
thing is possible; their life is not
over. | want our community to be
as safe as possible for everyone,
including the most vulnerable and
in pain. | love my job and the op-
portunity fo grow our mission and
serve more kids and families.”

St. Jude's Ranch for Children’s
goal is to ensure children recap-
ture lost childhoods and have the
opportunity fo be kids for the first
fime.

The thrift sfore on campus is open
Wednesday fo Sunday from 10
am. to 4 pm, seling dono-
fions from the community or sur
plus items from conventions and
businesses. The thrift store is also
a training location as part of
job-raining  program  for  some
youth living at the Ranch.

Donations and volunteering are
always accepted. For more info,
visit sfiudesranch.org and follow
on social media af: Facebook @
StludesRanch and Instagram @ st-
judesranchforchildren.



Above: In Boulder City, Nevada, the St. Jude’s Ranch for Children campus is a community landmark and an
important part of life in Southern Nevada.

Help Support St. Jude's Ranch for Children

St. Jude's Ranch for Children will host
Badges and Bow Toy Drive in partnership
with the las Vegas Metfropolitan Police
Department and the Nevada Department
of Corrections at Walmart Supercenter,
8060 W. Tropical Parkway, and Sam'’s
Club, 8080 W. Tropical Parkway. For
two days, Dec 2-3, the community can
bring new, unwrapped toys, hygiene
products, and new clothing fo fill buses.
Both law enforcement agencies will have
staff collecting the items to support the

kids, youth, and families throughout the
year for the holidays and birthdays.

The following Saturday, Dec. 9, is the an-
nual 17th Night of lights event starting at
5 p.m. af the St. Jude’s Ranch for Chil
dren Boulder City campus. The nostalgic
event brings the community together fo
celebrate hope and healing during the
holidays.
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UNSHAKEABLLE

INSPIRE. TEACH. EMPOWER.

UNSHAKEABLE HELPS WOMEN BECOME FINANCIALLY
INDEPENDENT AFTER ADDICTION AND TRAUMA

By Debbie Hall / Photography courtesy of UNSHAKEABLE

nshakeable is  one
of the most power

ful and life-changing nonprofits
serving women in Nevada. The
foundation, founded by Debbie
Isaacs in 2016, has created new
paths forward for many following
its mission of creating balanced
foundations and sustainable  fi-
nancial independence for wom-
en throughout Clark County—
helping them to be Unshakeable.

lts mission is to guide women
recovering from various types of
frauma—survivors of human traf
ficking, domestic and sexual vio-
lence, addiction, and homeless-
ness. Unshakeable has guided
their refurn to the workforce for
seven years to achieve financial
independence.

“This means more than a J.O.B.
This means participating in our
program for a minimum of two

Above: Surrounded by clients, Founder Unshakeable Debbie Isaacs (3rd from the left)
demonstrates the love felt by clients.

years working with our clienfs to
achieve a career,” says lsaacs.

More than 200 women have
graduated from the | AM Series,
faking the next step of career
coaching, with a sizeable success

rafe in helping them achieve ca-
reer goals and find employment.

The organization does this in three

phases with its “Power To Employ”
Career Development Program.
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The first phase is the “I Am” Se-
ries, a two-day women’s con-
ference comprising eight fo ten
workshops that teach women the
skills they need to return fo the
workplace. This includes business
acculturation,  self-esteem-build-
ing, and basic life skills for adults.

‘| attend every ‘I Am” and share
my sfory, and by being vulnera-
ble, we represent to the clients
that this happens to everyone,”
admits Isaacs.

Phase two involves individual ca-
reer coaching, which includes an
infensive, deep-dive assessment
of the individual’s skills and pas-
sions fo help them find a good
fit for employment. This includes
what would be called “surviv-
ing jobs” that pay the bills and
“thriving jobs” as part of a career
plan. Sometimes, the clients are
housed in femporary shelfers or
housing and need to start earn-
ing a paycheck to move into
more permanent housing. “Surviv-
ing Jobs” would include big box
retailers, fast food establishments,
and convenience stores. A “Thriv-
ing Job” would be employment
that would incorporate the client’s
skillset and passions. That also
gives the women the opportunity
fo dream again.

“For us, that is one of our more
powerful coaching sessions be-
cause, for the first time in many
years in a woman’s life, she is
asked what she would want to
do if there was no fear, lack of
finances, or other obstacles. For
some of them, there is an emo-
tional reaction. For others, they
paint a picture of what they want-
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Above: Unshakeable continues to Inspire. Teach. Empower.

ed to do if they could,” says Isaa-
cs.

This phase also aims to identify
the barriers that hinder clients
from finding jobs and encourage
growth in those areas. This could
include sealing legal records, ob-
faining 1.D.s, receiving profession-
al clothing, and getting food for
both people and pets.

Barriers include:

e Emotional—Also  known as
Imposter  Syndrome,  where
great fear and insecurity exist.

*  Criminal background

* lack of education

* Childcare issues and custody

* Transportation

* lack of identification and ofh-
er necessary documentation.

Therapy is offered fo clients; its



Above: The Unshakeable swag
bag.

coaches are trained to help those
recovering from frauma. The feam
members of Unshakeable work
with many partners and receive
daily training and support to help
women overcome these barriers.
For example, a client might be
afraid fo ride on a bus or take
more than one bus to gef to a
job. A coach will ride on the bus
with the client and help them nav-
igafe bus routes and schedules.

Phase three is a business alliance
partnership. Unshakeable works
with Las Vegas employers willing
fo give these women a chance,
offering interviews and consider
afion if it is a good fit. The part
nership includes  Unshakeable

mentoring these women in their
new jobs and the employer of
fering schooling or other oppor-
tunities for the employees to grow
within the workplace.

“The employers we work with
understand that we are sending
imperfect people. | believe ev-
eryone has a desire to help. We
work with big and small business-
es that offer our clients the oppor
tunity fo work and grow within
the organization. This could in-
clude offering educational pro-
grams for business employees,”
says Isaacs.

Many of the women have nof
worked in a job for years due fo
an addiction. Also, many aspects
of the work world have changed,

especially since the pandemic.
For example, clients of Unshake-
able placed for employment in a
pariner’s business might not know
the process of how tfo inform their
employer they are not coming
in due fo illness. Unshakeable
and the pariner businesses work
together to help these clients
succeed by assisting them to un-
derstand aspects of their employ-
ment. Coaches will “job shadow”
and support clients, even if they
relapse info addiction or face ofh-
er obsfacles.

Social Sober Events is a way for
the community fo volunteer by tak-
ing a staff member and clients of
Unshakeable to coffee or lunch
as a way fo engage and talk to
each other. Each experience is
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individualized for the comfort of
everyone for a memorable expe-
rience. There are also other ways
fo volunteer and serve.

lsaac’s path sfarfed when she
moved to las Vegas in 1994
fo work as a meetfing planner
and fell in love with the city. She
would continue her career by
adding special events and trade
show productions. She would
then work for the Levy Production
Group, producing corporate vid-
eos. She moved into the film busi-
ness as a producer and would
create sizzle reels to pitch shows
fo networks. lsaacs was filming
an emotional court hearing as
part of a series she had infended
fo film to pitch as a reality show.

‘My aftitude ot the time was
that this will make a great reali-
ty show, and | will become the
next Mark Bumett [producer of
Survivor, The Apprentice, The
Voice, and Shark Tank],” explains
lsaacs. “It was called Women in
Need of Change in the city of Las
Vegas Municipal Court. | enfered
the courtroom and listened fo the
women share their stories.” While
listening, Isoacs  realized  she
wanted fo do more than fell their
stories and help change them.
The women expressed how they
felt they did not belong and were
not worthy. Even working in a
career as a successful producer,
lsaacs realized she could identify
with these women and had felf
that same way in the past.

lsaacs started visiting other organi-
zations to learn how they helped
women. She witessed the need
for rescue, recovery, and therapy.
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In fact, Unshakeable works with
several other nonprofits in las
Vegas fo achieve their mission,
including SafeNest, ShadeTree,
Safe House, Foundation For Re-
covery, and West Care, as well
as many more. But as lsaacs re-
searched how she could make @
difference, she realized a great
need for continuing affercare.
She knew this was where she
could offer women in need a
life-changing recovery help and
training. There is also no charge
fo the partners who participate in
the programs of Unshakeable.

‘| learned how nonprofit orga-
nizations work, obtfain funding,
and how to make this a success-
ful organization,” says lsaacs.
“This has been a part of my heart
since Day One.”

At Unshakeable, clients are told
that “their past doesn't define
you,” which also applies fo lsac-
cs.

In 2007, Isaacs produced the
horror film Ghosts of Goldfield,

Above: The clients of Unshakeable
demonstrate pride in starting new
lives.

filmed near Tonopah, Nevada,
25 miles north of Goldfield, Ne-
vada. The cast would include
former wrestler “Rowdy” Roddy
Piper. She admits that this movie
is the most horrible horror movie
ever, but it did begin her career
in producing.

like Rocky Horror Picture Show,
lsaac’s friends and clients con-
vinced her fo screen the movie
as a fundraiser. It has become an
annual fradition of an enterfaining
night of poking fun at the mov-
ie, with people screaming af the
characters while laughing. The
Most Horrible Movie Ever event
refurned to the Beverly Theater to
great crowds.

“The cast was amazing, but it
was a ferrible script. | have fo
smile about the movie and how
bad it is, but now it gives us a
chance to have fun and raise
money for Unshakeable.”



Above: The first phase for clients is attending the “I Am” Series
workshops.

Below: Unshakeable encourages women to dream of a bright future.

The evening included a happy
hour, silent auction, and possible
Q&A this vear.

The Beverly Theater, created by
The Rogers Foundation, presents
uncommon  cinematic, |iTerory,
and live experiences in down-
fown Las Vegas. That includes cin-
ematic connectivity, novel collab-
orations, and cultural portals in
downtown las Vegas. For more
info, visit thebeverlytheater.com.

The name Unshakeable rep-
resents that everyone is unshake-
able in their foundation. It contin-
ues to help women return to the
workforce, achieve financial inde-
pendence, and accomplish some
of their goals and dreams.

For more information, visit their
website unshakeable.org and fol-

low them on Facebook and Insta-
gram @ WeAreUnshakeable.
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Roots of Jazz

by Kendall Hardin

@5 las Vegas Jazz So-
ciety (LVJS) - one of Ne-

vada’s oldest cultural nonprofits
- is celebrating a long, illustrious
history while it reinvents itself with
two novel projects for the future.

Today’s hip-hop and rap gener
afions may not even recognize
this  48-yearold  organization,
conceived during the golden era
of live music in Vegas. That was
a ftime when every casino on the
Strip hired cadres of the most tal-
enfed insfrumentalists and vocal-
isfs in the country fo wow guests
around the clock with elite house
bands and stellar lounge acts.

Monk’s Dream

The great jozz bassist and com-
poser Monk Montgomery, the el-
der brother of jazz guitarist Wes
and  vibraphonist/pianist Buddy,
moved to las Vegas in 1966.
Monk was an early adopter of
the Fender Precision Bass invent- . -
ed in 1950. Above: Painting of Monk Montgomery courtesy of artist Jerry Blank
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Upon his arrival, he found the jazz
scene sadly lacking, even though
the fown was teaming with fine
musicians lusting to play this kind
of music. His dream was fo pro-
vide more outlets to showcase
their music while luring national-
ly and infernationally renowned
[0zz musicians fo major venues

on and off the Strip.

By 1975, he had convinced sev-
eral local musicians, jozz fans,
and notable las Vegas residents
to share his dream, and the las
Vegos Jazz Society was formed
as a nonprofit cultural organizo-
fion. That summer, the Society de-
buted its first concert featuring Joe
Williams and the Freddy Hubbard
Quintet in the Judy Bayley Theater
on the UNLV campus.

In subsequent years, Monk’s
dream took shape as major ho-
tels such as the Sands, Stardust,
Hacienda, Desert Inn, Landmark,
Tropicana, and the Dunes began
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Above: Jam session at Monk Montgomery’s Home in 1980. Photo by

Chuck McGuire

fo headline legendary luminaries

who embraced modern American-
born jazz on their properties - im-

mortal stars like Dizzy Gillespie,
Count Basie, Herbie Hancock,
Max Roach, louis Bellson, Ella
Fitzgerald, Sarah Vaughan, and
Cal Tjoder.

Above: Think Jazz! merchandise in the early days of the Jazz Society
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Think Jazz!

A ten-member Board of Directors,
consisting of a crosssection of
musicians and jazzloving citizens,
guided the Jazz Society. A support
feam of renowned musicians filled
“Jazz Ambassadors at Large” was
also assembled fo spread the
word, the music, and the dream
for and wide. Included in this
group of Ambassadors were Joe
Williams, Eddie “lockjaw” Davis,
Marlena Shaw, James Moody,

B.B. King, and Carl Fontana.

The Jazz Society became Monk's
passion. He not only organized
and performed in concerts and
clubs but also spearheaded a po-
litical movement to designate the
month of May as “Jazz Month” in
the state of Nevada.

In addition, he chaired LVJS board
meefings and wrofe  “Monk’s
Corner” feature arficles in Think



Jazz, the society’s monthly news-
lefter - while hosting parties and
jam sessions in his home. He also
anchored a late-night jozz radio
broadcast where he played re-
cordings of the genre and infer
viewed jazz celebrities perform-
ing in Las Vegas. Think Jazz was
the show’s motto and the model
for his life.

During this time, Monk discovered
that he had bone cancer. Despite
the knowledge of his illness, he
never slowed down. He died in
las Vegas on May 20, 1982.
Thanks to the las Vegas Jazz
Society, his vision has been kept
alive by dedicated individuals
and organizations for nearly five
decades. Thanks to one dream
of one man, America’s unique art

form has continued to flourish in
Sin City.

From Past to
Present

Changing times require that the
Jazz Society keep reinventing
itself, just like the art form itself.
However, the organization has
suffered from many of its found-
ers and most stalwart supporters
‘aging out” Just in the lost few
years, some of Vegas' finest from
the Golden Era - icons like Gus
Mancuso, Frank leone, Vince
Falcone, and Carl Saunders -
have perished.

“Back in the 60s, the whole town
was a family,” recalled Tom Hall,
who worked on the Strip for 45
years, with 25 years as lead alto
for the Riviera’s House Band. “If
you got out of line,” he added,
you were soon sucking sand,”
referring fo the Mob's sense of
justice in the early days.

Above: LV]S President Judy Tarte with Tony Bennett

The one constant in the Jazz
Society’s lifeline is its own “jozz
angel,” Judy Tarte - present af the
moment of creation in 1976 and
foday as president of the LVJS
Board.

like her music feacher father in
Detroit, she became an avid big
band and jozz fan. “As a single
mother feaching in las Vegas, |
sought out the Big Band Jazz
concerts in Paradise Park and the
picnics that the musicians' wives
organized,” recalls Judy.

‘I 'soon learned the place fo be
was at Musicians local 369 in
the afterhours, when Strip mu-
sicians gathered to jam in kicks
bands (just for kicks) and share
amazing sfories from the “road.”
The idea of a jazz society was
in the air.

“That's  when | met  Monk
Montgomery, who  convinced
me fo volunteer and join the
founding board,” Judy continued.
“Everyone loved Monk. He de-
voted his life to jazz, and had a
way of convincing people that
they could accomplish things they
couldn’t even imagine.”

Judy volunteered to organize hotel
reservations for musicians flying in
at all hours, as well as advertis-
ing sales. “I realized then | was
a day person working with night
people,” she joked.

It was a glorious time when there
were gigs galore for everyone.
Thanks to Monk’s efforts, casi-
no marquees starfed lighting up
headliners like Chuck Mangione,
Chic Corea, Herbie Mann, and

CHIC COMPASS | 41



Above from left: LV]S Today - Chris and Greg Blando, Tom Hall, Jodi Warman, Cam Usher and Judy Tarte

Jean-luc Ponty. Jazz had finally
found its home on the Strip.

Partnering Up!

Judy Tarte followed  Monk
Montgomery as president of the
V]S and stepped into the leader
ship role off and on, including the
present. ‘I have the best active
board and advisory team I've ever
worked with,” she proudly boasts.
“We remain community-based fo
support the local clubs and jozz
in all its forms.”

New partnerships have shaped
foday’s Jazz Society. On the
second Sunday of the month,
LVJS presents Sunday Jazz at the
Bootlegger Bistro, highlighting
some of the hottest performers in

42 | CHIC COMPASS

fown. October marks the organi-
zation’s annual Picnic in the Park
at Winchester Cultural Center.
The Society counts lorraine Hunt
Bono at the Bootlegger and Irma
Varela at Winchester as its many
longtime supporters.

Everyone should know about
IVJS's website af vjs.org. In ad-
dition to Jazz Notes and mem-
bership information, the Society
compiles the most comprehen-
sive week-by-week guide to jam-
packed jazz events throughout
the Vegas Valley - the top go-o
source for music lovers.

The Sideman
Story

Unique initiatives are energizing

the Llas Vegas Jazz Society in the
coming year.

Working collaboratively with the
Nevada State Museum in las
Vegas, VIS is turning over all ifs
photos, recordings, memorabilig,
and documents to professional
archivists to preserve the local
history of las Vegas jazz in one
location for posterity.

Over time, the Society envisions
that this ongoing collection will
culminate in @ major exhibition
entitled “The Sideman Story,” fea-
furing scores of extraordinary mu-
sicians and their contributions to
the unique entfertainment culture of
las Vegas.

The exhibition will fell the story of
the countless men and women



who settled in the Valley during
the 40s, 50s, and 60s - lured by
the promise of a steady gig. Here
was the opportunity fo escape
the Big Band touring life: the one-
night gigs, endless hotel rooms,
living out of a suitcase, and lonely
separation from family and loved
ones.

The bustling Sin City offered op-
portunities for abundant work
- even a chance to seffle down
and buy a home where musicians
could raise a family. Sidemen
were pioneers of a sort, forming
the foundation of what became

“las Vegas, the Entertainment
Capital of the World.”

Many of these families are now
the bedrock of the Valley, pro-
ducing a legacy of second and
third-generation  musicians. Their
sfories continue.

Music and the
Mind

The Society has also connected
with the Lou Ruvo Center for Brain
Health as a partner in the Center’s
“Music and the Mind” program
fo explore the impact of music on
different forms of dementia.

“We've lost so many jazz mu-
sicians to Alzheimer’s disease,”
cited Judy Tarfe. “Gus Mancuso
was a perfect example of how
music eased his dementia. His
brain forgot everything except the
music he confinued to perform in
his home until his life ended.

‘| don't know where this project
will take us, but we are all thrilled

LAS VEGAS

SOCIETY

Jazz Lives Here!”

}‘.

THE LAS WVEGAS JAZE

'. " o 5

r:l !

fo be part of something that may
positively impact generations 1o
come.”

Lend a Hand!

The las Vegas Jazz Society ex
ists o SUPPORT and co-sponsor
professional jozz artists and per
formances, to PROMOTE up-and-
coming young musicians in the
community and schools, and to
PROVIDE opportunities fo those
who appreciate such amazing
music. In this way, all of us can
share a common inferest in this
uniquely  American,  constantly
evolving art form we call jazz.

* Dont throw away those
vintage photos,  programs,

CIETY SINC

q

and other jazzy memorabil-
ia. Donate them fo the Jazz
Archives Project by confact-
ing Judy Tarte via email af
jazzsocietylasvegas@gmail.
com.

Become a member online af
membership@lvjs.org and en-
joy discounts on fickets and
merchandise, plus member-on-
ly perks, knowing you are in-
vesting in the exiraordinary
las Vegas jozz of today and
fomorrow.

And, perhaps as the perfect
grace note, reinfroduce Monk
Montgomery’s dream fo des-
ignate the month of May as
Jazz Month in Nevada.
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SILVERIDGE GROUP

Silveridge Group was established as a premier
business consulting firm providing business
development and other consulting services, in
addition to multiple financing options available for

its clients based on their needs and requirements.

The funding opportunities they provide extend
from the most basic levels of financing to very
complex multi-tiered transactions. Silveridge
Group management has over twenty-five years of
extensive transactional experience at all levels of

commercial real estate and business financing.

CONTACT US
jamato@silveridgegrp.com
silveridgegrp.com
540.840.8033




IS THE U.S. FEDERAL RESERVE
SYSTEM WORKING, OR SHOULD
IT FACE EXTINCTION?

he U.S. Central Bank,
commonly known as

the Federal Reserve Bank, has
origins extending back to 1791
when the US. Congress char
tered The First Bank of the United
States. It was the country’s first
aftempt at a central bank. But
in 1811, the charter for the First
Bank was not renewed.

In 1816, The Second Bank of the
United States was established.
It faced many of the same chal-
lenges as The First Bank, includ-

By Joseph Amato

ing concerns over its power and
influence over a fragile U.S. econ-
omy. In 1836, the charter for the
Second Bank was not renewed,
and the U.S. went without a cen-
fral bank for nearly 80 vyears.
But in 1913, after several difficult
financial episodes that faced the
country, the Federal Reserve Act
was passed, establishing the Fed-
eral Reserve System, commonly
known as the Fed. The Fed has
been in control of the U.S. finan-
cial markets ever since, but 110

years later, is it sfill the correct
master of our economic sysfem,
or is it due a resefe

The Fed has many distinct respon-
sibilities, none more important
than the other.

The Federal Open Market Com-
mittee (FOMC) meets regularly to
set monetary policy, including set
fing the federal funds rate, which
influences interest rafes throughout
the economy. Decisions here can
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impact borrowing costs, consum-
er spending, and business invest-
ments.

The Fed also plays a key role in
supervising and regulating  the
banking industry. The Fed can
implement policies that enforce
stricter bank regulations or, o a
lesser extent, more relaxed bank-
ing rules, thereby affecting our
financial system’s overall health
and stability.

In 2008, the Fed began the pro-
cess of Quantitative Easing in
response fo the 2008 financial
crisis. With this practice, the Fed
purchased longferm securities fo
lower interest rates and increase
money supply. This policy was
controversial because it was firmly
believed that recklessly increasing
the money supply would eventual-
ly lead to inflation, possibly creat-
ing an asset bubble in real estate,
stocks, and bonds and reducing
the interest rafe income for the or
dinary “saver.” It would create a
dependency among the financial
markets as they became too reli-
ant on central bank intervention.
Most conceming was the fact
that there was no clear or con-
cise exit strategy, and this in itself
could lead to a financial market
catastrophe.

As of 2023, we are facing a
U.S. economy dealing with many
negative ramifications influenced
by the Fed’s actions over the last
fifteen years alone.

The Fed'’s longerm mandate has
always been fo promote maxi-
mum employment, curb inflation,
and provide a solid platform
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for stable prices. Its decisions in
achieving these objectives and
how it reacts to rising inflation
can have broad implications for
the economy, affecting voters’
sentiments and choices in future
elections.

While the Fed plays a significant
role in influencing the U.S. econo-
my, other factors, including glob-
al events, fechnological changes,
and legislative  decisions, can
also have a substantial impact.

The central banking philosophy is
not exclusive to the U.S and can
be traced back to the late 1600s.
The Bank of Sweden (1668) and
the Bank of England (1694) were
among the first fo establish a cen-
fral bank fo assist in developing
a distinct monefary system. They
were established respectively to
provide funding to their respective
national governments.

Additionally, during the 19th cen-
tury, many countries around the
world used their central banks to
adopt the gold standard, which
fied the value of their currency to
a specific amount of gold. Cen-
tral banks also played a major
role in maintaining this standard
until 1971.

The role of central banks evolved
mainly in the U.S. and Europe,
especially after the Great Depres-
sion in the 1930s, and began tfo
fake on responsibiliies related to
monetary stability and bank su-
pervision.

Their imporfance grew significant-
ly postWWIl as central banks like
the Federal Reserve in the U.S.

played a crucial role in rebuilding
economies. In 1944, The Bretton
Woods Agreement established
fixed exchange rafes that subse-
quently led to the creation of the
Infernational Monetary Fund (IMF)
and the World Bank.

Whether the Fed should continue
today or be abolished is extreme-
ly complex and depends on one's
perspective.

Most individuals who argue in fo-
vor of the Fed will often identify
its power fo play a crucial role
in maintaining economic stability
by setting monetary policy, adjust-
ing inferest rates, and controlling
inflation. The Fed is also consid-
ered the lender of last resort as it
provides emergency funds fo frou-
bled banks during times of finan-
cial crisis, hopefully preventing
bank runs and creating a broader
economic collapse. They believe
having a central bank dllows a
quick and flexible response to
economic changes and challeng-
es. In addition, the Fed plays a vi-
fal role in regulating and supervis-
ing banks, ensuring they operate
safely and soundly. Finally, the
Fed conducts significant econom-
ic research and provides crifical
economic dafa that helps policy-
makers and the public understand
the state of the economy. That is
if you trust the information we are
given.

Arguments in favor of abolishing
the Fed are based on a lack of
frue fransparency in a 24-hour
news cycle where it is believed
that the Fed operates with too
much secrecy and insufficient
oversight from elected officials.



Some believe that the Fed’s ac
fions, such as quantitative eas-
ing, lead fo harmful longterm
economic effects, like the current
asset bubble and  out-of-control
longterm inflation. In the last few
years, the government has been
perceived fo be the problem and
not the solution, and crifics argue
that having so much power cen-
fralized in one insfitution can be
dangerous, especially if decisions
are made that benefit certain fi-
nancial institutions or industries ot
the expense of others. The com-
mon practice of picking winners
and losers in the marketplace has
become more than evident lafely,
and the Fed has ifs fingerprints in
many areas of concern. And final-
ly, there’s a concern that banks
and financial instfitutions are fak-

_v -

ing unnecessary risks and blurring
the lines of honest banking, be-
lieving that the new Fed mantra
is fo bail them out if things go
wrong. Too big to fail is no lon-
ger a mere concern; it appears to
have become an enfrenched Fed
Policy.

But replacing the Fed would not
be an easy task and would prob-
ably be as complicated as insist-
ing on establishing Congressional
ferm limits. There would be many
profound economic, polifical, and
social considerations in faking on
the task of eliminating the Fed.

Some ideas and options that can
be considered as reasonable al-
fernatives  involve  re-establishing
the value of a country’s currency

fo the gold standard. The gold
standard was established before
the creation of central banks in
many countries.

We may also consider establish-
ing a system where banks issue
their own currency backed by
commodities like gold or silver.
The market would determine the
currency’s value, removing any
central monetary authority. There
is a school of thought that decen-
tralized digital currencies like Bit-
coin could replace the need for
a central bank. Many believe the
decentralized nature and  fixed
supply of specific cryptocurren-
cies can prevent issues like hy-
perinflation. Many security and
oversight problems in the existing
cryptocurrency markets need to
be addressed before this option
can be considered.

There is also the idea of replacing
the Fed with its sole responsibility
of seffing interest rafes and con-
ducting open market operations,
with a fixed rule that could guide
monefary policy automatically.
Specific guidelines for adjusting
inferest rates could be predeter-
mined by setting up thresholds for
inflation and employment actual
and potential GDP targes.

The state could implement full-re-
serve banking whereby banks
would be required to hold reserves
equal o 100% of their customers’
deposits, thereby eliminating any
future bailouts. It could also lim-
it the ability of banks to extend
credit for business and personal
usage. Insfead of a single central
bank, a network of public banks
at the local, state, and national
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levels could be esfablished in the
marketplace. These banks would
operate with public welfare as the
primary goal rather than profit.

Many other alternate ideas sup-

port replacing the Fed, including
aligning our currency market to o
group of commodities rather than
a single one like gold. They also
seek fo abolish legal tender laws
and allow private institutions to
issue their currencies. Over time,
the most reliable and stable cur
rencies would presumably be the
most widely adopted by the pub-
lic. That is very much in line with
what crypfocurrency has done to
take a foothold in the U.S. finan-
cial market.

Proposals by some U.S. econo-
mists involve replacing a large
portion of the current fax sfructure
with a tax on unimproved land val-
ves and using public credit rather
than relying on private banks for
money creation.

Finally, instead of targeting infla-
fion or inferest rates as the key in-
dicator for economic decisions, @
proposed monetary authority, re-
placing the Fed, would target the
nominal GDP, ensuring that the
economy grows af a sfeady rafe.
lt's important fo note that each of
these proposals has its own ad-
vantages, disadvantages, chal-
lenges, and trade-offs. Any move
fo replace or significantly reform
the current central banking system

would need careful consideration,
rigorous analysis, and broad con-
sensus.

In conclusion, whether the Fed
should continue or be abolished
depends on one’s view of ifs ef-
fectiveness. The current Fed's eco-
nomic role and influence on finan-
cial marketfs appear fo need some
level of overhaul and much-need-
ed fransparency of what truly
goes on behind the curtain. How
that will transpire is sfill up for in-
fense discussion. The debate is
multifaceted, and there are no
specific answers, but as the world
constantly changes, so should the
way we control the most critical
aspects of our economy.
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MATEA MAHAL SMITH WINS

MISS FILIPINA INTERNATIONAL
BECOMES FIRST WINNER OF FILIPINO AND BLACK
DESCENT IN PAGEANT’S 10-YEAR HISTORY

atea Mahal Smith
was born in Cor

al Springs, Florida (with family
roots in Pilillo, Rizal, Philippines),
and recently won the Miss Filipi-
na International 2023 title in a
glamorous, topier show in the
prestigious International Ballroom
of The Beverly Hillon in Beverly
Hills, California.

A Behavioral and Cognitive Neu-
roscience student at the University
of Florida, Smith hopes fo be-
come a frauma surgeon and pos-
itively impact people’s lives.

The first Afro-Filipino o win the
crown in the pageant's 10-year
history, Smith (21) is the young-
est child and the only daughter
of Seitu Smith, a high school
math teacher of Jamaican de-
scent born in Staten Island, New
York, holding a Master's degree
in Education. Her Filipina mom,
Mari Panfoja-Smith, was born in
Makati with family roots in Rizal.
She has a nursing background
with a Master’s degree and is a
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By Janet Susan R. Nepales
Photography by Gian Barbarona

Above: Matea Mahal Smith, who bagged the title of Miss Filipina
International 2023, wants to be a trauma surgeon.



Above: Matea Mahal Smith, Miss
Filipina International 2023, and
Amanda Russo, Mis Filipina
International Tourism

digital strategist for the Mayo Clinic
Center for Digital Health.

Smith, also a track and field and
swim athlete, has two accom-
plished older brothers — Seitu
Smith 1, 30, and Semar Smith,
27, both Harvard graduates who
majored in Sociology and played
football in college.

The winner of the best swimsuit
competition, Smith said that she
admires her Filipina mother, who
faught her that no matter what life
throws her way, obsfacles are a
tfemporary challenge, not an end,

in her journey. She loves fravel-
ing, cooking, exercising, danc

ing, spending time with her loved
ones, and listening fo music.

As the top winner of MFl, now
owned by Geoffrey Jimenez, who
also executive produced the glit
fering production fo be aired by
GMA Network, Smith received
a BMW 2 Series car and o

$10,000 gift certificate from iSkin
Beverly Hills.

last year's winner, Blessa Ericha
Figueroa, placed the stunning
$75,000 MF  crown, made
of Swiss blue topaz, Japanese
pearls, and other gems, cus-
fom-designed by royalty design-
er Narcisa Pheres, on the head
of Smith. Jimenez presented the
crown while Michelle Dee, the

-
-
-
L]
-
L
-

reigning  Miss  Universe  Philip-
pines, placed the sash on Smith.

Amanda Russo, born in Christio-
no, Delaware, with family roots
in Angeles City, Pampangg,
bagged the Miss Filipina Inferna-
tional Tourism fifle. The 18-year
old Finance and International
Business student at Penn  State
University also considers her mom
her biggest inspiration. She wants
fo give back to the Filipino com-
munity and find ways fo better the
lives of elders.

lauren Skeoch, First Runnerup,
has family roots in Cagayan de
Oro. Born in Sacramento, Califor-
nia, Skeoch has an Education de-
gree from the University of South

Florida.
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Above (L-R): Rylen Faith Steinbuch, 3rd runner-up, Lauren Skeoch, st runner-up, Matea Mahal Smith, Miss
Filipina International 2023, MFI Owner and CEO Geoffrey Jimenez, Amanda Russo, Miss Filipina International
Tourism, and Patricia Bianca Tapia, 2nd runner-up.

Patricia Bianca Tapia, Second
Runnerup, was bom in Makati,
Philippines, and has family roots
in Tanauan, Bafangas. She has
a Bachelor of Science degree
in Human Development from the
University of California, Davis,
and a Master of Science degree
in Management and leadership
from Pepperdine University. As
a youth direcfor for Tanauenos
USA, she hopes to expand the
value of education to empower
children and teens fo pursue their
passions.

Rylen Faith Steinbuch, Third Run-
nerup, was born in San Diego,
California, with family roots in Iso-
bela. An e-commerce model and
a student af Temecula Valley High
School, Steinbuch loves singing,
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volleyball, basketball, track, cre-
afive writing, playing the guitar
and drums, and volunteering at
the Community Mission of Hope
(CMOH) and Rancho Damacitas’
Empowerment Village for single
moms and their children who are
experiencing trauma and hard-
ship. She hopes to work in the
medical field someday to support
CMOH and Rancho Damacitas
more fo provide the medical and
healthcare services they currently
lack.

In partnership with Jonas Gaffud’s
Empire Philippines, three MFI win-
ners will be eligible to compete
next year in Miss Universe Philip-
pines, and two MFI winners will
vie in The Miss Philippines pag-

eant.

We interviewed Matea via Zoom
when she retuned to attend
school at the University of Florida.
Below is our interview.

Chic Compass:  Congratulations
on winning the Miss Filipina Inter
national 2023 fitle. What is the

significance of this win for you?

Smith: It was an honor fo be a
part of this experience and have
this opportunity fo win as the first
Afro-Filipino. This is big for me
and the Filipino community be-
cause the Philippines is so rich in
diversity, and | reflect many peo-
ple of Filipino descent. So, | think
being onstage as an Afro-Filipino
gave insight into what the Philip-
pines has in ifs culture and what
we embody.



Chic Compass:  How do you
plan fo use this platform for your
mental health advocacy?

Smith: My advocacy is disman-
fling the stigma surrounding men-
fal health. | have reached out fo
many organizations in the Phil-
ippines, trying to partner with
them and help the youth in the
Philippines with their battles. |
have already partnered with Ma-
ya's Hope in the Philippines, a
non-profit organization that helps
disabled and impoverished chil-
dren in the Philippines. My relo-
fionship with them would have a
positive impact on the youth of
the Philippines.

Chic Compass: You are also a full
scholar at the University of Florida
studying Behavior and Cognitive
Neuroscience to fulfill your dream
of becoming a frauma surgeon.

Can you fell us more about why
you want fo become a frauma sur-
geon?

Smith: My aspiration o become
a frauma surgeon sfems from hav-
ing three hip surgeries. | want to
reciprocate the care and help |
received from the surgeons and
physicians who cared for me
and help people anywhere in the
world.

Chic Compass:  You quit track,
field, and swimming sports due to
a congenital hip disorder. Do you
miss those sports?

Smith: ~ Yes, being diagnosed
with a congenital hip disorder
was quite hard for me because
| thought track and field was my
future. | miss that often. But | have
found a different path, a different
door in life. That is what | fake

away from overcoming and bat-
fling that injury and being victo-
rious.

Chic Compass: Did you replace
those sports with your hip-hop
jozz dancing?

Smith: | dance with the Univer
sity of Florida’s Filipino Students
Association students and dance
company. | just love to be active
through dancing.

Chic Compass:  For your partici-
pation in the MFI, you had various
coaches for walking, pageant in-
ferview, public speaking, and run-
way. Will you still use the same
group to prepare you for the Miss
Universe Philippines competitione

Smith:  Yes, | would love to have
the same group — Kagandahan
Flores and Ashley Wright of

Steinbuch

W, - i

Above (L-R): Lauren Skeoch, Matea Mahal Smith, Rylen Faith Steinbuch, Patricia Bianca Tapia, and Rylen Faith
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Worthy of the Crown Coach-
ing and Kirsten Regalado. They
helped and shaped me so well,
which is part of why | stood there
with the crown. Yes, | want them
in my comer when | compete af
the Miss Universe Philippines.

Chic Compass: How about your
costumes and gowns2 Are you sfill
going fo use the same designers?

Smith:  There are different design-
er groups, and | am sfill in talks
with other designers who have
reached out to me, so | have not
decided vyet because | am look
ing at various options.

Chic Compass: How has win-
ning the MFI fitle changed your
lifee

Smith: It's been amazing. It was
such an honor. And | would like to
thank MFI CEO Gecoffrey Jimenez,
Miss  Filipina Infernational, and
the whole MFI team because this
wouldn't be an amazing experi-
ence for me without them. Having
the crown right now, | am sfill on
cloud nine, and | would like to use
this platform to forward the youth
in the Philippines.

Chic Compass:  Now  that the
MFI is over, how do you relox
and prepare for the next round?

Smith: | have been sleeping...
finally. (laughs) Sleeping and be-
ing around my family and friends
keeps me calm, relaxed, and

happy.

Chic Compass: You participated
as a Reyna Elena in the Santo-
cruzan in Rizal, Philippines. How
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was that experience?

Smith: It was a great experi-
ence! | was so happy and proud
to be the Reyna Elena for Pililla,
Rizol, and the Reyna Empeatriz
for Barangay Malaya. Being in
the gorgeous gowns brings out
the community who all watched
the procession, and it became

so surreal for me as | saw their
commitment and passion for this
200-yearold tradition. It was an
honor for me to be picked to be
a part of this Santacruzan.

Chic Compass: You have been
fo the Philippines several times.
What was the most memorable
experience for you?

Above: Matea Mahal Smith also wins Best in Swimsuit



Smith:  Last year, my family and |
traveled to Buscalan, and we had
the opportunity to be tattooed by
Wang-od. It was a once-in-olife-
fime experience. | got tattooed on
the upper back by her, and my
entire family also got tattooed. |
would love fo do that again. | am
carrying a piece of hisfory with
me.

Chic Compass: What is the most
memorable experience for you
at the MFI besides winning the
crowne

Smith: My most memorable ex-
perience at the MFl was being
with the amazing candidates,
my pageant sisters now. Being
around them for so long and
meeting these smart, intellectual,
and beautiful women supporting
me and each other in future en-
deavors was a great experience

that | thank MFI for.

Chic Compass:  What do you
plan to do when you return fo the
Philippinese

Smith: | plan to see my family
and eat excellent food in the Phil-
ippines. | will also be preparing
for Miss Universe Philippines and
am so excited to be there.

Chic Compass:  How was your
experience going fo the Cordille-
rase

Smith:  Just being there was quite
an experience. The gross was
so green, the air so crisp, and |
woke up and saw clouds | had
not seen anywhere else. That is
why I'loved it so much. It was such
a spiritual and serene experience,

and | was so happy to be a part
of it.

Chic Compass: During the Q&A
portion of the pageant, you men-
fioned how your mother taught
you fo be frue to yourself. What

other lessons did you leamn from
here

Smith:  One of the important les-
sons my mother also faught me
was that it was essential to know
that “no one can make you feel
inferior without your consent.” Yes,
people will judge you, but you
don’t need to worry about that
because, at the end of the day,
it is your life, and you should be
happy in your life. | try to carry on
every day.

Chic Compass:  You are the
youngest and have two older
brothers. So, are you spoiled and
the baby in the family2

Smith: | don't think | am spoiled,
but yes, | am the baby. | love that
they care for me so much. They
are very profective.

Chic Compass: Would you con-
sider yourself a “Daddy’s Girl2”

Smith: | am both (@ Daddy’s and
Mommy's Girl). | love both of my
parents. | love spending time with
them separately because they are
different.

Chic Compass:  After you won
the fitle, did you nofice any differ
ence in treatment from your class-
mates or friendse

Smith: | have true friends, and
they knew before me that | would

be a winner. And | love them for
that. Many congratulated  me,
and | appreciate everyone who
was happy to see me wearing
the crown.

Chic Compass: What would you
advise young Fi-Am girls who
want fo follow in your footsteps?

Smith: | would tell them to go for
it. With any experience, | would
approach it with an open mind.
You should not be losing out on
opportunities or missing out on
growing yourself through experi-
ences. Please go for it if you want
fo join a pageant or follow in my
footsteps.

Above (L-R): Matea's dad Seitu
Smith, a high school math teacher
of Jamaican descent who was born
in Staten Island, New York and has
a Masters degree in Education,
Matea Smith, and her Filipina
mom who was born in Makati

with family roots from Rizal, Mari
Pantoja-Smith, a digital strategist
for the Mayo Clinic-Center for
Digital Health who also has a
nursing background and a Master’s
degree.
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MAGGIE ARIAS-PETREL

DREAMS BIG AND THEN MAKES I'T HAPPEN

s a child, Maggie
Arias-Petrel  had  big

dreams of becoming a doctor
one day. After completing her
first semester of medical school,
her plans changed. She still want-
ed to be in the medical field,
but more on the administrative
side than the clinical side. She
switched gears and graduated
from the Central University of Ec
vador in Quito with a masfer’s
degree in business administration
and management. She moved to
the United States shortly affer to
begin her professional career.

“When | came to Las Vegas in the
early 90s, | saw a need for more
qualified bilingualbicultural med-
ical  professionals,”  Arias-Pefrel
said. Her first job was as a medi-
cal administrator for the Women'’s
Health Center of Southern Ne-
vada. After that, she took numer

By Chanelle Hayes

ous positions in medical practice
management, operations, market-
ing, business development, and
consulting.

As an advocate for healthcare
for the Hispanic market with a
strong business mindset, Arias-Pe-
frel launched Global Professional
Consulting, Inc. in 2003, which
led her to create strategic partner
ships with Universidad Auténoma
de Guadalajara, St. Rose Domin-
ican Hospitals and the Nevada
System of Higher Education in
efforts fo create a pipeline of
bilingual-bicultural - workforce o
serve the minorities and the un-
derserved.

Giving back fo the community was
just as equally important as her
professional career. She served
as chairwoman of the board
for the latin Chamber of Com-

merce, Nevada, Inc. For over a
decade, she has been helping
several Chamber events, such as
la Oportunidad Expo, a premier
business event for the latin com-
munity in Southern Nevada. “The
latin - Chamber of Commerce
was one of the first organizations
| joined when | moved to las Ve-
gos,” she said. “When | sfarted
Global Professional  Consulting,
Inc., | had tremendous support
from Offo Merida, one of the
Chamber’s founding members.”

Arias-Pefrel is  also  involved
with Sefioras of Excellence and
Sefores of Distinction, a nonprofit
organization founded by the late
Sandy Colon-Peltyn that supports
the educational growth of young
latinos in the las Vegas commu-
nity. “Sandy was like a sisfer to
me,” she said. “She taught me
about giving back fo the com-
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munity and philanthropy and the
idea of confributing to the better-
ment of our community because
education matters.”

Avias-Petrel continues the work to
keep the nonprofit organization
and Peltyn's legacy alive. “The or
ganization continues fo do many
fundraising events, such as the
Sefioras of Excellence Sefiores of
Distinction Awards Gala, which
helps benefit the Latin Chamber
of Commerce scholarship fund.”

Arias-Petrel is also involved in oth-
er organizations. After serving as
chairwoman, she currently sits on
the board of directors for Dignity
Health - St. Rose Dominican Hos-

pital, along with other commu-
nity and business leaders in the
healthcare industry.

CGovemnor lombardo appointed
her as the commissioner for the
Nevada State Board of Medical
Examiners, and she is the Region-
al Vice President of Operations
for Cano Health, a value-based
primary care provider dedicated
to improving the health, wellness,
and quality of life in underserved
communities.

For her contributions to the Las Ve-
gos community, Arias-Pefrel has
received the Community Service
Award and legacy of Excellence
from the Latin Chamber of Com-

merce, the Sefioras of Excellence
Award, the Excellence in Advo-
cacy Award from The Colors of
lupus Foundation, and the Wom-
en in Business Award from the
National Coadlition of 100 Black

Women.

Arias-Petrel  has  achieved  so
much in her career, but perhaps
her most significant achievement
is her two children. "My son
Pierre is becoming a practitioner
himself,” she said. “He will be
graduating from Touro University
as a Medical Provider. My other
son, Paul, is an executive in the
automobile industry and very in-
volved with the community. | en-
joy spending fime with my kids.”

60 | CHIC COMPASS



“I love to be
the voice of
the community
and help in any
way, shape, or
form I can to
offer something
better for future
generations.”

Over the next few years, Arias-Pe-
frel plans fo spend a litfle bit more
fime traveling with her family and,
of course, continuing her work
in serving the las Vegas com-
munity. “I love 1o be the voice of
the community and help in any
way, shape, or form | can to offer
something better for future gener
ations,” she said.

“I'm happy fo see more move-
ments about empowering wom-
en. We've seen that women are
sometimes not recognized or giv-
en the opportunity. | have expe-
rienced that on many fronts. Any
achievements | have conquered
in my career and personal life
hove been geared to highlight
and empower women. We're
nowhere near where we need to
be, but we should work together
as a sisterhood fo change the nar
rative. | want to see more women
as elected officials, | want fo see
women in decision-making, | want
fo see more women empowered
to follow their dreams, and | want
fo see a woman president. We
are the mothers, daughters, sis-

fers, and professionals who are
shaping the future generations.
Hopefully, we'll get there.”

When it comes tfo inspirations,
Arias-Petfrel says there are a few
women that she looks up fo and
helped her to gef to where she
is foday. ‘I come from a strong

group of women in my family,”
she said. "My grandmother was
just amazing. | learmned a lof from
her. My mom, who has a doctor
ate in education, is still an educa-
for fo us in many ways. My sisters
and | learned so much from her.
We follow in her footsteps every
day.
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LYNETTE CHAPPELL

THE MAGICAL EVIL QUEEN

ne must wonder about
any woman known as

the “Evil Queen,” especially since
she is a tall, beautiful woman with
a commanding oppearance and
a quick sense of humor. lynette
Chappell, a las Vegas entertain-
ment royalty member, was so
much more than her sfage name
while performing with Siegfried &
Roy, famous Las Vegas illusionists.
lynette was their friend, personal
manager, confidant, and partner.
But let’s start at the beginning.. ..

lynette was bom in Kenya during
a period known as the Jomo Ken-
yatta era. She was christened in
a chapel on Mt. Kenya, an an-
cient extinct volcano nearly 200
kilometers from the capital, Nai-

robi.

Her father worked throughout Af-
rica as a mining engineer. The
family lived with other mining
families in a fenced gated com-
pound fo protect themselves from
the animals and the upheaval sur

By Joan S. Peck

rounding them. It was a turbulent
time in Africa, with a rebellion
happening. Colonial Africa was
becoming divided, and war rum-
bled at the edges of Kenya.

Seven years lafer, her sister Dawn
was bom. As the tale goes, wom-
en in labor were kept in the hos-
pital’'s basement to keep them out
of the harsh heat until they were
ready fo give birth. lynette’s moth-
er was whisked to the proper
floor when the time came. After
her mother delivered, she opened
her eyes to see the sky alight with
the beautiful colors and the sun
breaking over the magnificent Vie
foria Falls. "My mother named my
sister DAWN." It's @ memory that
lynette holds close to her heart.

When it was time for school, ly-
nefte and a dozen other children
would be driven from the com-
pound fo school on a special
bus under armed guards. ‘I was
often late for school because ele-
phants or other animals blocked

the road, and in Africa, animals
have the right of way.” From an
early age, lynefte loved exofic
animals, and that love continued
fo grow and became a part of
her life and soul.

As a litfle girl, Lynette loved to
dance, which became an import-
ant facet of her life. She was clas-
sically trained in dance from age
three. She even has a picture of
herself at that age in an “emerald
green bunny suit.” Her first brush
with magic and magicians was
when John Calvert chose her at
age 12 as one of the little girls to
appear magically out of a vase
on stage. For the next illusion,
she assisted him in a Cadillac
with him and a cheetah while he
drove blindfolded! It was then, in
the leather seafs of a Cadillac
with a predator of the savanna
next to her, that lynette learned a
vital lesson. With magic, anything
is possible. Lynette looks back at
her childhood with fondness.
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Through the British systems in aco-
demics, af the age of 15, lynefte
was awarded a scholarship fo
the Royal Ballet School in Lon-
don. She desperately wanted to
go, and her parents only allowed
her fo atfend because of the war
rippling through the country. They
felt she would be safer there than
staying in Africa.

She had outgrown the gates of
the compound.

living in England was quite an
adjustment for lynette—visualize
coming from the movie “Out of
Africa” with its open spaces and
natural beauty info london’s bus-
fling, crowded metropolis. She
studied dance, and af age 17,
she became too tall for ballef.
However, her talent and discipline
caught the eye of the manager of
the dance troupe. She became
one of the youngest students to
be invited by Miss Bluebell to
perform af the lido de Paris show
at the Stardust in Las Vegas.

Margaret Kelly, known as “Miss
Bluebell,” formed and managed a
legendary Parisian dance troupe
...Bluebell Girls dance troupe.
Her shows were different from the
others. Bluebell had an inventory
of the tallest, leggiest, and most
beautiful dancers, who towered
over everybody on sfage with
their costumes and high heels. By
the end of the 1950s, the Bluebell
Girls had become an internation-
ally recognized organization with
their base in Paris, supplemented
by what had become permanent
froupes in Las Vegas.

Eight girls came to the Stardust
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Hotel in Vegas in 1966—a time
when Las Vegas was still "o jew-
el in the desert” All but lynetfte
had a work visa. Being a minor
and under the constant super
vision of a chaperone, lynette
wasn't allowed to entfer the co-
sino. She could only be escorted
by a chaperone, reaching the
stage from the back door. It was
classic showgirl fare, the jeweled
bodysuits and huge feathered
headdresses, which lynefte com-
ments, “They were heavy, weigh-
ing up to 10-12 pounds!”

At the Stardust, she met Siegfried
& Roy backstage while they per
formed in the Lido de Paris show
as the top act. Neither man
spoke English well and needed
an interpreter. One day, while
the Bluebell Girls were rehears-

ing, lynette helped clarify some-
thing Siegfried and Roy asked the
inferpreter. A black leopard cub
from Africa was with them, and
they needed formula fo feed it.
“Roy and | would go for the for
mula and feed baby Sabu.”

There was an immediate connec
tion between lynette and Roy.
They were kindred spirits  with
their shared interest in wild ani-
mals. “Watching Roy’s magnetism
with the animals was amazing.”

Later on, as a tribute to their friend-
ship, a Nubian Lion was named
in honor of her hometown, Mom-
basa. In turn, lynefte’s good
friend, Princess Michael of Kent,
would throw a birthday party for
Roy at Kensington Palace.



Siegfried & Roy recognized ly-
neffe’s natural affinity for exofic
animals, and she became their
“third arm,” assisting them in ev-
ery area of their on and offstage
existence. From her years of per
forming in their shows, lynette
holds the world record as the
most levitated and sawed-in-half
performer.

For those who may not know,
Siegfried & Roy’s entire show af
the Mirage was a classic sfo-
ryline about good versus evil. ly-
nette was their Evil Queen, giving
the duo an enemy to fight and the
audience a “bad” guy to taunt.

“The Mirage show was our most
significant achievement and, un-
fil then, the most complex show
ever staged in las Vegas. The
cast was enormous, and it was
often technically a nightmare. All
of the illusions, the complicated
mechanics, the tremendous stag-
ing, and the lighting pushed the
limits of technology at that time
and era.”

Asked if they ever took a day off,
lynette quipped, “No, only the
lord fook a day off, but He had

a different union!”

Her work with Siegfried & Roy
fueled Lynette’s love for animals.
She worked with a menagerie of
lions, tigers, (no bears) elephants,
horses, eagles, and an 8-oot
snake named Sherman. This work
brought her back fo the country
she loves — Africa.

“I've been told that | should have
been the one checking in the ani-
mals for the Ark,” she laughs.

“I've led a remarkable, extremely
privileged life with treasured
memories.”

Yet, lynette loves the big cats the
most of all. The royal white figers
with piercing blue eyes and snow-
white fur hold a special place in
her heart. She had a hand in rais-
ing many litters of cubs during her
fime with Siegfried & Roy. lynette
helped raise not only white tigers
but lions, leopards, and panthers.
She adored them. To any crea-
ture that needed it, she was their
surrogate mother.

“I've led a remarkable, extreme-
ly privileged life with treasured
memories,” lynette recalls. “I've
fraveled the world and met in-
credible people—royalty, pres-
idents, politicians, Elvis Presley,
Elizabeth Taylor, and so many
more.”

When asked if she has a favorite
person, lynefte responds, “No,
each provided something spe-
cial.” If you ask her if there is a
person she hasn't met that she
would like to, she will tell you,
“Yes! Jane Goodall or Maya An-
gelo”

“One thing | am most proud of,
especially in the early days, is
that, although | was a woman in
an entertainment industry dom-
inated by men, | was able to
break the glass ceiling during a
time and an era in history when
women were not in the forefront
of management. As a strong
working woman, | was quickly re-
spected and treated as a person
in charge.”
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Today, three years later, lynetfte
is stil moumning the loss of her
nearly lifelong friends, who both
passed away in 2020. “It's been
a challenging time. | haven't quite
got my head around it

While they are no longer with us,
the magic duo lives on in lynette,
who brings her magic every-
where she goes and instills it in
everything she touches.

lynette’s home life is now far less
exofic but sfill carries importance.
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She works with many non-profits
across the valley, using her years
of experience fo advance causes
forward. She is passionate about
many things, including advocat-
ing for people fo rescue dogs
rather than buy them. She works
closely with Hope for Prisoners
and has been instrumental in or
ganizing the Collaboration Cen-
fer's Night En Blanc gala this fall,
honoring her small-in-stature, larg-
erthandife friend, Robert Dolan,
and Cashman Photo.

loving animals as much as Ly-
nette does, she shares her home
across from the Jungle Palace with
her two schnauzers, Thelma and
louise, and a cockatoo named
Serafina. She relaxes on her pa-
fio and watches her dogs romp
and play, reaping the harvest of
a wellived life.

lynette has led an astonishing life
and is a piece of las Vegas en-
fertainment history. She means so
much fo many from all walks of
life, not only to her friends and
fomily but to magicians, arfiss,
Siegfried & Roy enthusiasfs, and
the community of las Vegas as
a whole. No one compares. ly-
nette continues fo live each day
gracefully, elegantly, and with
fremendous passion and  grati-
tude, enriching the lives of all she
fouches, always bringing a sense
of magic and illusion wherever
she goes.

You may think of her as the EVIL
QUEEN... but she is the EVIL
QUEEN with the heart of a lion-

€ssS.
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ANNA GOMES

LAS VEGAS’S VIA BRASIL STEAKHOUSE OWNER ANNA
GOMLES WEAVES THE LEGACY OF HOSPITALITY INTO AN
ENTREPRENEURIAL OUTLOOK

Brazilian steakhouse
known as a churrasco-

ria specializes in serving grilled
meats, parficularly beef, in Brazil-
ian cuisine. In a typical Brazilian
steakhouse, there is a salad bar
offering a variety of cold salads,
vegetables, and appetizers. The
main attraction, however, is the
“rodizio” service. Offen called
‘gauchos,” waiters move around
the restaurant with large skewers
of various portions of meat, such
as beef, pork, lamb, chicken, and
sometfimes sausages.

The meats are typically seasoned
with simple flavors like salf, pep-
per, and sometimes garlic, all pre-
pared over an open flame gill,
which gives the protein a smoky
and charred flavor. The cuts of
meat can vary but offen include
popular options like picanha (fop
sirloin), filet mignon, ribeye, beef
ribs, and leg of lamb. It's not dll
about meat either; beans, fried
bananas, mashed potafoes, and
fraditional  Brazilian  accompa-

By Elaine and Scott Harris

niments such as farofa (foasted
cassava flour) and vinaigrette (o
type of salsa) are all available as
sides, as well as seafood options
and a variety of desserts.

Nobody does it better than
Anna Gomes at her Via Brazil
Steakhouse in offluent Summer-
lin. Walking info the Via Brasil
Steakhouse and its highly rafed
Rodizio dining experience, one
cannot help but notice the lumi-
nous smile beaming from co-own-
er and manager Anna Gomes as
she approaches guests, exuding
the significance of hospitality.

Warmth, friendliness, and entre-
preneurial nature make her be-
loved guests feel they are here to
have the best dining experience
in las Vegas. Her staff also re-
flects this energy. Anna has made
it her eternal mission fo ftrain,
nurture, and replicate the values
she upholds. Her legacy of hos-
pitality started af a young age,
influenced by her mother and

grandmother, who aided her in
becoming a woman of integrity,
caring, and compassion.

We had a few moments fo learn
more about Anna’s mission in cre-
ating and maintaining a social
hub and a unique dining expe-
rience where atfention to detail,
product, and atmosphere are un-
der her watchful gaze. We spent
fime learning more about the vi-
sion and mission of Anna Gomes
as she spoke of her legacy and
her desire to create a rewarding
work environment for her employ-
ees and the community around
her.

CHIC: How do you connect with
the word legacy?

Anna Gomes: | have to say |
would love to leave something
behind. When people think of
Anna Gomes, they think of excel
lent food and catering, a great
party, and me as a good boss.
| hope everyone looks up to me,
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whether they are a doctor or
lawyer or the people who work
for me. | want fo see the best in
them, and | want them to bring
that to me. | appreciate every-
thing: a restaurant, home, food,
and a wonderful husband. | live
in the moment to be happy. | am
glad every day.

CHIC: Who is the person who
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has influenced you fo become a
dedicated businesswoman?

AG: My grandmother from Po-
land and my Polish motherinlaw.
| called my grandmother, mother-
inlaw, and mother every day.
My grandmother came from a
tiny town in Poland but decided
fo buy land and open a restau-
rant and a sfore. She continued

fo build and fake care of every-
one else. She helped me see
who good people are, who to
work around and surround my-
self with good people. | once
wanted to return to Poland, but
| wanted fo make something of
my life. Because of these strong
women making food from scratch
sourced from our garden, | knew
| wanted to be in the business
from a young age. | leamed it's
all about passion in this industry,
and | live and practice it daily.
Polish traditions are not for me;
they are just foo male-dominated.
| could not stay home; | am cer
fainly not a housewife.

CHIC: Who are your mentors in
the community?

AG: Angela Brooks is excellent
and motivated in all she does,
and | am impressed by the found-
er of Angels of las Vegas, Ayn-
alem Getahun. She is straight to
the point and always creating. |
am motivated fo be around them.
| want to keep building and grow-
ing, and they inspire me.

CHIC: There are many incredi-
ble women enfrepreneurs in Las
Vegas. How did you leam your
business sense?

AGC: It has taken me 15 years to
learn that | cannot be my employ-
ee's best friend but an example
and a leader. | can't give my fin-
ger and have someone take my
arm. | fry to lead by being the
best | can be as a person and to
learn and listen. | keep leamning
from my husband, Adam, and my
Polish motherinlaw, who are ex-
cellent in business. Adam worked



with his Brazilian father at his
restaurant Via Brasil - New York.
His father opened the resfaurant
in 1979 as well as other restau-
rants and nightclubs. He learned
a great deal about the business
from his parents.

| think people fundamentally must
be happy, and | never wanted to
be in a small fown. We started
Via Brasil in 2008 with my hus-
band, who is friendly but quieter;
| am more sfraightforward. We
were concemed about the eco-
nomic downturn when we began
but continued doing the same
during Covid. We did not give
up. All my friends always support-
ed me in what | was doing. My
friend in New York helped me
get the body scanning thermom-
eter during COVID-19. Surround-
ing yourself with people who will
help you improve in everything
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you do is important. For insfance,
| support local artists by placing
their work on the walls of my
restfaurant; for example, | have
pieces by Katarzyna Kociomyk
and Alexander Franco. | just sold
a painting for $12,000. It helps
me fo have gorgeous art on my
wall, and it allows them a place
fo display their artwork.

CHIC: You are considered a
mentor to many in the industry.
You have changed people’s lives.
How do you do that?

AG: | love to empower and in-
spire women. | show them how fo
open their business and share my
confacts. | am here to help be-
cause people have helped me.

CHIC: What organizations do
you support in Las Vegas?

AG: Miracle Flights is an incred-
ible organization. They don't just
organize a flight for families, but
everything, including meals, ho-
tels, and all the details. Saint Ju-
de’s and Angels of las Vegas are
other great organizations | help
because they help children and
families, which is vital to me. | am
always ready and willing fo jump
in and help. We prepare and
donate meals for various charities
when needed or different fund-
raisers fo help support people
who make our community great.

CHIC: Where does your confi-

dence come from@

AG: | am happy inside. | have
found that if you are unhappy, it
changes your insides and creates
your future. If you don't like some-
thing, you can change it. life is
foo short to be miserable. | am
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very fortunate fo have a wonder-
ful husband, and am happy every
day. No one is perfect, but | fell
him, “I am perfect for you” daily.
Every day is a blessing, and hap-
piness is a choice we pracfice.
| love being respectful, and if |
feel the same way as you and
you need some help, no matter
how many years apart, | will try
fo help you.

CHIC: Via Brozil is a classic Bro-
zilian Steakhouse in every sense.
What Polish influences do you
bring fo the restaurant, it any?

AG: That is o great question.
Rather than concentrating  on
good cooking techniques, we
look at the restaurant’s daily op-
erations. Polish people are par
ficular about cleanliness and very
detailed about table setting and
placement, using fresh ingredients
daily. The only way to do things
is the right way. For our brunch,
everything is prepared fo order;
nothing is made ahead of time.

CHIC: What are some of your

distinctive menu items?

AG: The Via Brasil's Rodizio
Dinner is the Best Brazilian-style
steakhouse in town, where you
can experience some of the
most beautiful cuts served fresh
fo your fable. Picanha is the best
fop sirloin cooked perfectly and
sliced af your fable. We offer a
wide selection of meats served
by our excellent staff. Our salad
bar has the freshest ingredients.
The banana dishes are suitable
for the next round of profeins that
are carried fo the table on large
skewers to the tables. Our happy
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hour is excellent, with wonderful
Caipirinhas,  mojitos,  sangria,
and wine.

CHIC: What are some of your

guests’ favorife dishese

AG: They love our fresh salad
bar, brunch offerings, and fro-
ditional Brazilion dishes like Pi-
canha. It is also known as the
fop sirloin or rump cap, full of rich
flavor and tendemess. Seasoned
with coarse salt and sometimes
other spices, it is cooked the tradi-
tional Brazilian way on a skewer
or rofisserie over an open flame.
The fat cap is left infact during
cooking, which imparts flavor fo
the meat as it renders, prepared
medium-rare  or  medium-sliced
against the grain info thin strips,
which helps to maximize fender-
ness.

CHIC: What is an issue concern-
ing you in our community?

AG: | am a strong businesswom-
an, but | must work twice as
hard as a man in the industry. |
work hard, am involved in every
aspect, and pay attention fo ev-
erything happening. | am always
looking and watching how to im-
prove my business or encourage
my employees to do better. It be-
gins with the simple things. | lead
by example. | will jump in and
do what it takes. Women in the
business still struggle to be taken
seriously in this industry, so | aim
fo work with other strong women
to help each other.

CHIC: What is the greatest les-
son you have learmned as a restau-
rateure

AG: Respect. Do my employees
respect each other and the prod-
uctse Do | teach by my example?
| look to see the freatment of my
cusfomers and how my chefs are
handling our products. Are they
freating the food with respecte
The food products cost money. |
watfch my new cooks cut an on-
ion and see if there is too much
waste. My grandmother would
fell me to respect the food that
was around us. We had fruit frees
growing up that we would collect
the fruit. She showed me how to
pick the fruit without bruising the
fruit. She made me responsible
for myself, aware of my surround-
ings, and figure things out. No
one drove me fo school or had
things handed to me. She taught
me fo be mindful and figure things
out for myself.

CHIC: | have a quote from Polit
ical Scientist Kalu Ndukwe Kalu,
“The things you do for yourself
are gone when you are gone,
but the things you do for others
remain as your legacy. | think you
agree with this.

AG: | agree; | used to be shy and
somewhat quiet. But now | know
| must be me and be the best per
son | can be for myself first and
for others. | am happier because
of it, and | want others to learn
from me: to be yourself and keep
true fo that. By being true to my-
self, | can do more for others with
hoppiness.

With her passion for her restau-
rant, Anna Gomes, empowering
women as a mentor and giving
back to her community makes her
a Chic Compass legacy woman.
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‘LI'T'TLE FELLER’
LYNN MORRIS

A LAS VEGAS ART PIONEER

ulia “lynn” Morris is Las
Vegas's answer fo the

smallest atomic bomb you didn't
see detonate, but everyone felt
her impact. In a fown that screams
fo be seen and where fleeting ex-
pressions of oufrageousness are
commonplace, Morris has been
a modest yet enduring power
house of art business (and funny
business) for over forty years.

I'm hardly the one fo tell this tale,
given that | only rocked up to
fown for the first time in 2015—
and that as a naive British tourist.
like any visitor fresh off the tarmac
at the then McCarran, now Har
ry Reid Airport, | was aware of
some iconographies for my las
Vegas bucket list that | just had
fo tick off. After an incomprehen-
sibly large, vodka-infused, slushy
offering on the Strip, | bounded
fo Bonanza: The World's largest
Gift Shop. lts famous kitsch was
something | felt | had known in-
directly for a very long time. |
can't recall any explicit place or

By Dr. Gemma Marmalade

time | learned about it. Instead,
it seemed fo firmly pre-exist in my
mind’s eye from many information-
al sources in the United Kingdom.
Fashion photographs; references
in popular media, films, and TV
shows — (notwithstanding it being
the bizarrely chosen shopping lo-
cation by 9/11 terrorists prior fo
their World Trade Cenfer atftack)
— Bonanza's pervasive allure pen-
efrated my awareness, and like a
slutty moth to a chintzy flame, |
was ready for what ‘tut’ (as the
British like to call if) I could swag.

Apart from the haul of funny gifts
and brilliant mementos for friends
and family back home, including
having my photograph taken in
front of the store for cheesy pos-
ferity, | didn't anticipate this expe-
rience would awaken my own
aesthetic and cultural inferests in
a way that has since significant-
ly informed my professional and
creative research as both an artist
and academic. | knew las Vegas
was a natural home for my typ-

ically ridiculous performance art
spectacles, and Bonanza would
become a vital prop supplier.
Eventually, and through a com-
plexly magical series of seren-
dipity, | came fo leamn the boss
behind Bonanza, the person who
coined “The World's largest Gift
Shop” in a town built on silver dol-
lars — and so much more — was
the petite irrepressibly  brilliant
and undeniable dark horse: Lynn
Morris.

A las Vegas native, excusing her
first six months in Idaho, Morris’
family flourished in the Valley
during the 1950s and 60s. Bruce
H. Morris worked in and ran a
string of hotel gift shops for CT
Harris, including The  Stardust,
The International Hilfon, and The
Desert Inn, o name a few. Bruce
eventually developed his own
souvenir businesses with partner
John Lonetti around key locations
in the heart of the city, Fremont
Street, as tourists flooded in.
With business booming, L&M In-
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corporated needed an ambitious
and capable manager fo run the
show, and a state-wide recruit-
ment search commenced. What
they didn't expect was the sfore’s
frusted help, who had worked in
the warehouses from the tender
age of eight fo twenty, would
step up. In 1971, Bruce came
fo learn that his daughter’s keen
observation of business, teamed
with her BFA in Art Hisfory from
UNLV, would become a winning
formula that created a zeitgeist of
pop culture and a beacon that
drew the crowds from across the
globe for decades.

“It appealed to my sense of the
absurd,” says Morris, who also
quipped that &M had no idea

the name of their company al-
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ready had the inifials of their best
asset. If this wasn't enough, Mor
ris became yet another female
cultural leader of las Vegas who
helped define the iconic ‘Glitter
Gulch, not simply as a hugely
successful  business  owner  but
by what the business did for the
grassroots art movement of Las
Vegos. Morris was one of the
original minds who conceived
and instigated the now thriving
and everexpanding las Vegos
Arts District.

In 1984, Morris made a ‘souve-
nir’ purchase of her own. One
early Sunday August moming at
City Hall, both wearing bow ties
and with zero guests, lynn mar
ried local artfist James Stanford.
Even though this irked the Justice

of the Peace performing the cere-
mony as it interrupted the Dodg-
ers game playing live in Eastern
Time, her union with Stanford
heralded their sfatus as a power
couple on the local arts scene.
After assimilating with the then
female-led las Vegas Contem-
porary Arts Collective, known as
‘CAC, Morris, amongst others,
helped create its new future in the
early ninefies. With the CAC's
sole purpose fo platform and
elevate the talent of las Vegas
creatives to a broader cultural au-
dience, its growth throughout the
decade saw it shift locations from
its origin on Maryland Parkway
to Downtown. On a hunch this
could become a fresh and hip off
strip location, the opening event

of the CAC at the then-itled Urga



Building on Charlesfon Boulevard
drew crowds in the thousands.
The CAC and other pioneers of
the area built upon this art audi-
ence precedent long before First
Friday and any designation of it
as an ‘Arts District.

Morris” insfinct for both art and
business coalesced. The Bonan-
za Store, by then under exclusive
ownership and direction of Mor
ris, was the steadfast financial
engine that funded this uptick of
home-grown creative industry. Just
a year later, CAC made fifs final
relocation to the fledgling Arts
Factory, a stone’s throw from the
Urga, and cemented the multi-or
ganizational creative home of
Downtown las Vegas. Affer ren-
ovating the upper floors to incu-
bate its creative industries, she
cofounded Smallworks Gallery,
one of the first commercial galler
ies in the area, with Stanford and

Photo of Lynn Morris

Photo of tentacle from Morris' home by Gemma Marmalade

arfist Kathleen Nathan. Directly
next door, Morris set about cre-
afing her own bespoke concept
space, lost Vegas Gadllery. So
ahead of its fime that even a con-
femporary Las Vegan might strug-
gle fo comprehend ifs genius, Lost
Vegas Gallery defily straddled a
cerebral, experiential art space
with a commercial souvenir gift

shop. Not only did this gener-
afe a cash lifeline to help sustain
Smallworks Gallery, but it was
also a remarkably unique loca-
fion that featured Vegas-derived
work by artists, including the ‘Bl
vis Throne,” colloguially known as
the ‘Elvis Death Toilet” by John de-
Fazio. If a ceramic homage fo the
bowel-burdened Presley doesn't
illustrate the camp eye of Morris,
please read on.

Morris was inifially informed by
the aesthetic (or lack thereof) of
being raised in the sobriety of
Mormonism. Daniel T. Jenkins de-
scribes this condition in relation to
art and theology as “not to think
more highly of ourselves than we
ought to think.” Morris’ protest of
this faith systfem embraced the ex-
cess, exotic, and indulgence in
the artifacts of her colorful world,
as was her rejection of patriar
chal femininity illustrated in her
subtly playful androgynous style
of dress. Rebellion from normao-
tivity became her business, both
literally and figuratively. Howev-
er, a sliver of Jenkin's point re-
mained frue of Morris" psyche —
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lynn made space for the fanfastic
without demanding that space
herself. She was not a monopo-
lizer of the limelight like so many
debutants drawn by the glitzy po-
fential of the Valley. She was the
brains, the facilitator, the enabler,
and the grit that underpinned and
expedited  unprecedented  cre-
afive growth in and for Llas Vegas
through the fiscal foundations she
built almost entirely alone.

Today, one might hasten to think
that the former owner of Bonan-
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za — who, in ifs heyday, made
her the Las Vegas souvenir maven
— might be a ball-breaker broad
bankrolled by her mobster love
conquests. Instead, Morris is an
impish, self-effacing “tomboy” jux
toposed by her pistol whip wit,
illustrated by her iconic choice
of Bonanza Store signage: ‘If it's
in stock, we have it” Even whilst
retired, Morris continues to be a
dynamo of observant and relent-
less persistence to support emerg-
ing creativity. Affer a dormant
period through various other sefs

of hands, the CAC entered yet
another new era in 2023 with
Morris at the helm as President,
flanked by an infernational team
of art experts. Iis focus is fo pre-
serve the CAC's historical confri-
butions to the Las Vegas art scene
made possible by the many art
isfs and curafors who  exhibited
between the 1980s - 2000s, as
well as created future arts and
culture opportunities for the com-
munity.

With wickedly clever brilliance,
she maintains her keen eye for
visual language and its incisive
cultural coding teamed with her
unextinguishable  imagination.
Morris cites American artist Jo-
seph Comell as a key influence on
her personal style of curatorship.
Skillfully turning the avant-garde
fo avantgauche, her home in the
Scofch Eighties is an everevolving
freasure frove ‘museum’ of careful-
ly staged art and arfifacts, where
in just a few sirides, you've likely
met an assemblage of a Martini
drinking Godzilla feasting on the
guts of a Fezwearing human an-
afomical model.

las Vegas and ifs loyal fans love
a brazen tale of audacity, de-
bauchery, and infamy. Indeed,
this global fascination is a likely
element of what initially drew me
in eight years ago, just like it has
for the millions of visiting fourists
year on year, who fly in and then
out, freshly laden with their vaco-
tion trinkets and holiday ephem-
era. However, it was through the
good fortune of my staying just
long enough fo peer beyond the
superficial shop front of Vegas
and meeting the seminal Lynn



Morris that a very different and
more nuanced story emerged.
The truly radical extreme s, in
my view, best illustrated in las
Vegos's few unsung and unantici-
pafed heroes. Poet Rainer Maria
Rilke says, “Go to the limits of
your longing,” meaning that to
fully step into life, it is not through
the ego self. Instead, it is through
an unapologetic immersion in the
plurality of extraordinariness in
human nature. From an anthropo-
logical perspective, Ermnest Becker
says, “Society ifself is a codified
hero system, which means that
society everywhere is a living
myth of the significance of human
life, a defiant creation of mean-
ing.” Morris' unpretentious and
subversive magic truly resides in
the paradox between what is
conventionally perceived and its
unconventional counterpart.

Once dangerously underestimat-
ed affer the exponential growth
of his businesses, Bruce Morris
said fo the newly successful Lynn,
“You're the son | always wanted,”
fo which she effortlessly replied,
“I'm the doughter you always
needed.” This cool, intelligent
hutzpah, combined with her cul-
tural contribution fo a city that
owes her so much, transforms
her info the richest and most for
midable example of heroism one
might ever be lucky enough to
encounter. The trouble is, how
conscious one is of such an un-
assuming yet powerful encounter
with Lynn Morris is much like this
witness testimony from the 1962
Nevadan  nuclear  explosion
codenamed ‘Little Feller’... “Well,
you could have easily missed i,

but boy, did it kick ass.”

Photo of Neon designed by Morris (1994) by
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SHIMMERING ZEN

Inspired by the Neon Lights of Las Vegas

JAMES STANFORD

JamesStanfordArt.com
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JUANNY ROMERO

AN ENTREPRENEURIAL PIONEER WITHOUT EQUAL

uanny Romero was born
in Queens, New York,

but you would never know it from
meeting her. The nafive roofs of
this former New Yorker lie deep
within her psyche and current
dedication fo living life to its full-
est. Ms. Romero admits to a very
challenging childhood, surviving
her early years as the middle child
of immigrant parents. She immedi-
afely adopted a global view that
relied on personal growth and
continuously searching for new
opportunities. Ms. Romero un-
derstood the need for a resilient
spirit, leading by example and al-
ways reflecting a servant’s heart
with everyone she encountered.

To the outside world, Ms. Rome-
ro is a bright, arficulate woman.
She is bundled with a beautiful
smile and unbridled energy that
exudes tremendous confidence
and a pure vision of community
and connectivity that she is will-
ing to share with anyone she
meefs. She makes her presence
known fo the las Vegas commu-
nity and beyond with her passion
for volunteerism and ongoing
dedication to multiple non-profit

By Joseph Amato and Chantel Blignaut

groups like Hope Village, St. Ju-
de’s, SafeNest, and The Center,
with its focus on workforce devel-
opment.

As the Owner/CEO of Mother
ship Coffee Roasters, Ms. Rome-
o has assembled an everex
panding group of five specialty
coffee shops located in Hender-
son, Summerlin, and las Vegas,
Nevada. Mothership Coffee is
well known for its dedication to
quality, ethically sourced beans,
and expert roasting.

The Mothership Coffee concept
was initially established as Sun-
rise Coffee in the Las Vegas mar
ketplace in October 2008. Orig-
inally, Sunrise Coffee was going
fo be set up as an arfists” enclave
serving premium  coffee. M.
Romero wanted to create a com-
fortable atmosphere for artists to
commune and inferact regularly.
She was also an avid observer
of how people interacted and
wanted to promote a “community
environment” within her business
enferprise. So, the original Café
arfist concept was  scrapped
and replaced with a more pro-

nounced  “incubator”  environ-
ment. Subsequently, the business
operation evolved to become a
flexible workspace, a community
meeting place, and a dating des-
fination for Las Vegas locals. Ms.
Romero understood that women
are most comforfable meeting first
dafes at café locations and men
are comfortable meeting  over
quality coffee at cafés.

In 2012, Mothership Roaster was
born out of the initial success of
Sunrise Coffee. However, Ms.
Romero wanted better control
of the coffee quality and fo im-
prove the company’s vital invento-
ry source. So, she built her own
roasting operation for business
and refail sales. She also wanted
fo utilize only coffee beans from
woman-owned growers in South
and Central America, placing the
owners in control, not the coffee
brokers. She needed to be ab-
solutely sure that the expanding
company had enough ongoing
inventory to meet the demands of
a growing enterprise currently us-
ing as much as 30,000 pounds
of coffee beans per year. Her
eventual goal is to establish her
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own coffee bean farm in Central
America and become part of the
café feminino community.

In 2015, Mothership Coffee
opened its second café location
with bakery offerings in Green
Valley. That is when she decided
Mothership would become a mul-
fiple-unit coffee café with a goal
of ten units by 2026. Since estab-
lishing her first location in 2008,
Ms. Romero will open her sixth
location by 2024. Her vision in-
cludes building the next four units
within the Llas Vegas community
and exploring the possibility of
esfablishing units outside the State
of Nevada.

The last few years have been
very challenging and exciting for
Ms. Romero.

Surviving the Pandemic in a re-
strictive refail environment was a
more extensive test than anyone
could have expected or pre-
pared for. Still, she was able to
capitalize on the hand she was
dealt with in the best way pos-
sible. Ms. Romero moved inven-
fory by providing every cusfomer
with sales product incentives (buy
1, get 5). She also insfituted @
barfer system between Mother
ship and other area businesses
fo offer coffee products to both
staff and the community. Finally,
Mothership could keep key staff
employed during the Pandemic
by utilizing the various econom-
ic stimulus programs available to
small businesses nationwide.

The community and government

officials constantly recognize Ms.
Romero for her dedication to her
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“Business is like surfing, and I want to

surf the next biggest wave of my life.”

staff and the community and her
ability to survive the Pandemic. In
2022, Ms. Romero was nominat-
ed by the Nevada Small Business
Administration (‘'SBA”") as the Ne-
vada Small Business of the Year.
But that wasn't enough for Juanny
Romero and Mothership Colffee.
She was recognized and jusk
ly owarded the Regional Small
Business of the Year Award and
the National Small Business of
the Year First Runnerup from the

White House.

Not surprisingly, Ms. Romero has
finally realized that her efforts for
“showing up” every day were be-
ing rewarded beyond her expec
fations. She was now being seen
and accepted throughout the Las
Vegas community, and her suc
cess was becoming a guiding
light for other entferprising young
women seeking fo find their way
in the business world.
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ANNA SIEFERT

HELPING SMALL BUSINESSES ACHIEVE THEIR GOALS

hen you support
a small business,

you support a dream. And that’s
exactly what Anna Siefert did. It
ended up being her passion. She
tumed her passion info a career
of helping others succeed through
her work in small business devel-
opment. However, getting there
wasn't easy, as she encountered
some challenges and shiffed her
career focus.

‘| grew up in a loving and pro-
fected family with education as
a fop priority,” she said. Siefert
came to the United States from
Vietnam in 1969. “In the Asian
culture, every child is expected to
grow up and become what their
parents want them fo become.
They always said, “You'll be this,
yoU'll be that,” she said. “I was
fo be a pharmacist.” Affer a few
semesters at Washington Stafe
University, she realized pharmacy
wasn't the right career path for
her.

While in Washington, she began
her career in the financial industry
as a banker. Her husband was in
the military, so they soon moved
fo Nevada, where she accepted

By Chanelle Hayes

an operafions manager position
for a Nevada National Bank
branch. Still, she felt like some-
thing was missing. “I finally real-
ized what | wanted to do,” she
said. “I wanfed to be in business
somewhere and help small busi-
nesses, especially women-owned
businesses, achieve their goals.

She volunteered at the Nevada
Microenterprise  Inifiative  (NMI)
and felt like she found her dream
career. ‘I fell in love with their
mission,” she said of the private
nonprofit  community  develop-
ment financial insfitution  that
offers services and programs
for micro, small, women, and
minority-owned  businesses  in
low-income and  disadvantaged
communities in Nevada. “I volun-
teered with the NMI for a while
and then moved info a business
advisor position.”

She continued to grow with the
NMI as a loan manager and
business technical assistant before
becoming the project director for
the Nevada Women's Business
Center (NWBC), a program
offered through the U.S. Small

Business Administration, which, at

one point, served 144 centers in
the United States. The NWBC,
rated in the top 10 for five con-
secutive years, offers entrepre-
neurs tools and resources, such
as business counseling, workshop
fraining, and seminars with indus-
fry experts. “l fruly connected with
the small business community,”
she said. “Witnessing our clients’
dreams of owning and bringing
fo fruition a successful business
was and continues to be the driv-
ing force in my advocacy com-
mitment.”

Siefert furthered her business and
economic development career as
a Nevada community licison for
the VWomen's Business Enterprise
CounciFWest (WBECWest). “To-
gether with the leadership and
support from Dr. Pamela William-
son, president/CEQ, enabled me
fo grow the Nevada territory,” she
said. "My role was assisting, ad-
vocating, and hosting events for
certified women business owners
growing their businesses and in-
creasing membership. We went
from 50 to more than 200 mem-
bers, which | am very proud of.”

In oddition to serving the small
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business community through her
work, she also served on various
committees and boards. “I was
the chair of the State of Nevada
Commission on Minority Affairs,”
she said. “I did that for quite
some time. | was also a regional
judge for the U.S. Small Business
Administration Small Business of
the Year Awards.” Siefert also
lent her time to the National Judi-
cial College and Salvation Army
Southern Nevada Board of Advi-
sory and served on the Nevada
Contractor Association Diversity
Committee.

Siefert has been honored with
numerous awards over the years,
including the Women of Distine
fion Award, Nevada Minority
Supplier Development  Council
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Advocate of the Year Award, the
Nevada Small Business Develop-
ment Center Michael Graham
Entrepreneurial Spirit Award, the
U.S. Small Business Administration
Small Business Lifetime Advocate
Award, the Urban Chamber of
Commerce Women in Business &
Politics Award, and the Women
Business Enterprise CouncilWest
Nevada Community Resource
Partner of the Year Award.

Siefert retired in 2021 and in

that same year former Governor
Steve Sisolak and Mayor Carolyn
Goodman proclaimed April 2nd
as "Anna Siefert Day” to com-
memorate her fremendous career
and service fo the Las Vegas busi-
ness community. “l was honored
and humbled by these proclama-
tions as serving the community
and others has always been my
passion and what | truly love do-

. 4
ing.

Although she is refired, her need

“I have lived a long life and want
always to be remembered for my
honesty, integrity, and perseverance.”




fo support worthy causes contin-
ues. She currently serves on the
execufive leadership team for the
Annual Night en Blanc Gala for
the Collaboration Center Foundo-
fion. This nonprofit organization is
becoming the largest disability re-
source network in Nevada, with
programs and services for individ-
uals, families, and caregivers of
all ages with intellectual, devel-
opmental, physical, and learning
disabilities.

“I'have lived a long life and want
always to be remembered for my
honesty, integrity, and persever
ance.” One of Siefert's favorite
books is Tuesdays with Morrie
by Mitch Albom. “It's such an
inspirational  book,” she  said.
“It talks about having a mission
and how that will include your
family, friends, and community.
If you were going to die, think
about what your memorial ser
vice would be like. What would
your family say about you? What
would your friends say about
you? What would the communi-
ty say about youe That's how |
choose 1o live and will continue
fo live my life.”

Siefert spends a lot of quality time
with family: Her husband, David,
of 56 years, two daughters, and
grandson, who atfends Bishop
Gorman High School. “Family is
very important to me,” she said.
"I always admired my parents for
their strength, compassion, and
love for family and others. They
are the reason why | am who |
am foday.”

Above: Anna Siefert with her family.
Below: Anna Siefert with her grandson Paxton.
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Above: Anna Siefert with Robert Dolan of Cashman Photo
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LINDA SMITH

A MOTHER’S LOVE HAS NO LIMITS

8 very city is gifted with
people who stand out

for what they contribute fo their
community. linda Smith goes far
beyond most for her accomplish-
ments as a mother, wife, philan-
thropist, author, fundraiser, public
speaker, disability advocate, and
storyteller.

Perhaps best known as Chief
Fundraiser and Public Ambasso-
dor for Opportunity Village for
38 vyears, linda is recognized
for having raised more than $1
billion for its non-profit organizo-
tion. However, there is so much
more to linda Smith than her well-
earned fundraising  accomplish-
ments. Reading her sfory may
shock you and perhaps shame
you, as it fakes you on her jour
ney of just how unkind and unfair
we humans can be when deal-
ing with others who are different.
Some of us refuse fo be daunted
by the many obstacles holding us
back from gefting what we are
after, and linda Smith is at the fop
of the list for never giving up.

By Joan S. Peck

Inferestingly, as linda’s  story
deepens, it sefs the stage for her
many achievements.

let's begin. ...

linda was born in England in the
early 1950s. When she was 11,
linda, her 15-yearold sister Jean,
and her 10-yearold brother Terry
fled from their abusive father with
their mother and landed in Can-
ada. The frouble didn't end there
because twice their father found
them, creating problems and
abuse, even putting Jean in the
hospital. Although the authorities
jailed him, he was soon released
and returned to his family. Only
when the family reported that he
was trying fo kill them for the third
time did the police arrive fo dis-
cover him marching foward the
house with a gun. He was arrest-
ed and deported.

Eventually, the family went their
different ways. linda’s younger
brother went to live with his fa-
ther; her older sister landed a job

as an ice dancer with the Ice Fol-
lies at 17 and went on to become
a successful dancer and actress
in several movies in Hollywood
and Canada; her mother, always
a dancer, continued to teach
dance at her own studio for hours
away from home, leaving linda
fo her own devices most of the
fime. Bullied af high school, Lin-
da retaliated by punching one of
the girls and was suspended from
school for three months. That pro-
vided the opportunity and time
for linda fo seek work and eamn
more money oufside of the many
jobs she had done to save mon-
ey. linda got a job working at a
gym and never returned to high
school. She had always danced
and soon became a model and
dancer at sixteen, and then an
actress, moving in an intoxicating
circle, fraveling on a somewhat
regular basis from Toronto to Hol-
lywood between modeling and
dancing assignments.

As a lead dancer in “lt's Happen-
ing,” her weekly television show,

CHIC COMPASS | 95



linda became enamored  with
Glenn  Smith, recently named
Canadian  Enterfainer  of  the
Year. Glenn was a child prodigy
mastering every instrument and
played many in his shows. In the
early 1980s, he and his long-
fime friends Gladys Knight and
the Pips released a song fitled
“Forever Yesterday,” writlen and
produced by Glenn, who joined
them in performing the vocals.

Clenn's fome expanded, and
he performed on the Tonight
Show with Johnny Carson and
the Merv Griffin Show. Wayne
Newton, a dear friend, played to
sold-out crowds with Glenn often
as his opening act.

Glenn was already established
in Las Vegas when he and Linda
married. Their wedding was cel-
ebrated and even filmed by Co-
nadian felevision. linda began
living in “Sin City” with Glenn,
where their life was glamorous,
befriending and spending fime
with many local celebrities and,
at times, involved in local chari-
fies.

linda and Glenn wanted to ex-
pand their family, and three years
later, in her eighth month of preg-
nancy, linda flew back on a
junket plane to Canada fo give
birth. Llater, Glenn would soon
join her affer finishing his gig at
the Flamingo Hotel. The plane
had barely lifled for its five-hour
journey when linda went info la-
bor. After a grueling trip of mo-
fion sickness and labor pain, an
ambulance waited at the Toronfo
airport o transport her to the hos-

pital to birth her child.
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On May 15, 1970, her son was
born and quietly scurried away.
This being Linda’s first birth, she
was confused about why the
baby hadn't been brought to
her but soon fell info an exhaust
ed sleep. The following day, the
two other mothers who shared a
room with her left for home with
their babies. When the room had
emptied, the doctor and two ex
pressionless nurses entered and
stood still before her, appraising
her.

The doctor stepped forward and
asked in a cold, matteroHact
manner, “Do you know anything
about  mental  refardatione A
chromosome mutation is a struc
tural abnormality in one or more
chromosomes. Trisomy 21. It's the
presence of three chromosomes
instead of the two matched pairs.
Trisomy 21 is also known as
Down Syndrome.”

The doctor confinued, “Have you
heard the term Down Syndrome?
It is more commonly referred fo as
mongolism. Your baby has many
problems, including a serious
heart defect. He has respiratory
problems and other related is-
sues. His health is extremely com-
promised. The good news is that
we don't expect him fo survive.”

Those words stunned Linda.

He also warned, “If you take him
home, you will be alienated from
your friends and society.”

Devastated at the thought of los-
ing their son, linda and Glenn
were in limbo, trying to decide
what was  best.  Christopher’s

health improved miraculously, but
they were still waned, “It's best
fo give Christopher fo the sfafe.
It is the right thing fo do. He will
need constant 24-hour care.”

But Chris had already entered
their hearts, and Linda and Glenn
took the baby home. The more
they read and learned about chil-
dren with disabilities like Christo-
pher’s, the more they wanted to
change how those children were
freated.

Shortly after  Christopher was
born, linda and Glenn participat-
ed in a concert in Ontario, Can-
ada, to raise money for a day-
care program for children with
infellectual and  developmental
disabilities. The show essentially
was the first Concert of love, a
starstudded  extravaganza  pro-
duced by the couple that was
Opportunity’s Village's signature
fundraiser in Las Vegas for many
years. That concert taught Llinda
about the ways of philanthropy.
“The reason people give is that
they are asked.”

After crossing the border togeth-
er from Canada info the United
Stafes many times, linda and
Glen were stunned when, a few
days before Christmas, on their
way to a gig in Syracuse, New
York, the border guard took one
look at 18-month-old Christopher
and turned him away for nof
having a green card. linda and
Glenn had begun the process of
U.S. ditizenship and were work-
ing on getting his immigration sta-
tus approved. They could not per-
suade the guard that they should
be allowed across the border,



and shocked, they learned their
son could not enter the United
States.

As far back as 1859, early immi-
gration sfatutes for Canada and
the United States targeted class-
es of people based on their per
ceived mental health and were

denied entrance. “lunatics,” “the
insane,” and the “feeble-minded”
were not welcomed. That put
Christopher in a unique category.
He would need special dispen-
sation.

“Section 212(a) of the Immigration
and naturalization act states that

LINDA SMITH

NWANTE

AWARRIOR'S IMMIGRATION JOURNEY

people exempt from entering the
United States as permanent resi-
dents are, number one - criminals;
number two - refarded people.”

When linda and Glenn tried to
have their son cross over at an-
other location, charges were
read. Christopher was recorded
by the United States Immigration
and Naturalization Department
as an “undesirable alien.” There-
fore, Christopher was not allowed
out of Canada, where he was
born. Containing an immigration
lawyer, he said, “People exempt
from entering Canada as permo-
nent residents are number one:
morons, imbeciles, lunatics and
idiots, and their families; number
two, criminals.”

Once linda and Glenn reached
Syracuse affer leaving Christo-
pher behind with family, Linda
began a frantic search to find
someone to help them. She di-
aled The Syracuse Association
for Retarded Citizens (ARC) and
spoke to Susan Morse, the Public
Relations Director. Susan kicked
into gear and made the sfory
of Christopher’s crossing inferna-
tional news. NBC, CBS, ABC,
and The Syracuse Post Standard
newspapers came knocking on
their door. Douglas Biklen from
The Center of Human Policy at
Syracuse  University stepped in
fo find a solution to the problem.
Eventually, Vice President Hubert
Humphrey agreed to be Christo-
pher’s sponsor affer President Nix-
on turned them down. That meant
for the next five years Humphrey
lived, Christopher could renew
his green card every six months.
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A month after Humphrey died in
1978, they received notice that
Christopher, now eight, had to
leave the country. Unfil the laws
were changed, it was unlikely
he would be dllowed to enter
the United States without a spon-
sor. That day, they realized they
could never take him back fo visit
his Canadian family, nor could
they take him to England fo visit
his British family. They were now
harboring an illegal alien in the
United States.

Christopher’s denial to enter the
United States began Lindd's fierce
determination to start a campaign
fo change some laws and prac
fices for people with disabilities
and to help legalize Christopher
living in the USA before he turned
18 when he could no longer be
considered a child and needed
fo pass the mandatory require-
ment of citizenship, which he
wouldn't mentally be able to do.

living permanently in Las Vegas,
Christopher attended the Variety
School for the Disabled for the
first time ot five years old. To thank
the country that paid their wages
and provided an education for
their son, Llinda and Glenn contin-
ved to perform in and produce a
fundraiser they sfarted in Canada
when Chris was first born, called
“The Concert of love.”

linda was infroduced by Joylin
Vandenberg, one of ifs founders,
fo a small, struggling organizo-
fion, Opportunity Village, which
helped disabled adults and had
evolved info an employment
fraining center. It was founded in

1954 and funded by seven fami-
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lies. “They didn't have fundraising
events or a fundraising staff posi-
tion.”

linda had volunteered for Oppor
tunity Village as part of a celeb-
rity wives’ organization when she
was pregnant with Chris. Affer his
birth, seven years later, the volun-
feer position turmed info a staff
position and, for linda, a new
career.

“Fundraising was not my career
path. My life as a fundraiser un-
wittingly began with Chris's birth
and an idea born out of desper
ation.”

linda began to leamn about the
business and the art of raising
money. In her book, “Unwanted,”
linda shares sfories of meefing

with her contributors for the first
time. In her next book, “Confes-
sions of a Sin City Fundraiser,”
she has even more hilarious and
fascinating sfories fo read.

At seven, Christopher became the
adoring, older, doting brother to
Jason. He became enamored of
his sibling from the moment Jason
arrived home. Christopher, an
excellent swimmer, taught Jason,
by example, how not fo drown
in the pool. At eighteen months,
Jason could poddle, tread wao-
fer, and occasionally dive in the
pool's deep end for a toy. He
was amazing and, like his dad,
a musical prodigy, playing pio-
no by age three and taking part
then and in every Concert of love
fundraiser. Today, Jason is a fasci-
nating mix of disability advocate




b

and fundraiser like his mom and
a talented musician and singer

like his dad.

On November 6, 1986, the Im-
migration Reform and Control Act
was signed info law by President
Reagan. This law was designed
fo deal with illegal immigrants
who entered the United Stafes
before January 1982. If they
could prove they had resided in
the U.S. continuously and had
paid faxes or were willing fo pay
a fine and any back taxes owed,
they and their families would be
welcomed as new citizens.

j: 1 4 ﬂl]. 8

By chance, at an event she almost
missed aftending, Llinda sat next
to Bob Anderson, the Head of
USA Immigration and Naturaliza-
tion, the only seat available in o
room of 2,000. Responding fo a
question, she had shouted to be
heard, “It's crazy. | am harboring
an illegal alien in my home, and
it's my own son. | don't care any-
more. et them try to deport me. |
won't go down with a fight!”

Bob Anderson wanted to hear
her entire story. Instead of turning
her in, after listening to her fight
fo have Christopher legalized,

Anderson wanted to help and
became her champion. Llinda
sent 17 2 years of files and po-
perwork, and Christopher’s name
was put at the top of the list to
become a legal resident. On
February 14, 1988, Christopher
stepped on stage at the Con-
cert of love two months and one
day before his 18th birthday to
receive the American flag during
his naturalization ceremony.

linda's 38 years of successful
fundraising has brought $1 bil
lion to Opportunity Village and
$1.5 billion collectively to ofh-
er non-profits and  fundraising
events. As astonishing as that is,
even more so, Llinda has been in-
tegral in getting two government
legislature/bills  passed—one o
change how people with disabili-
ties are treated and another how
abused children are profected.

1. In 1980, while performing in
Oklahoma City, the couple
had a chance meeting with
Senator  Finis  Smith, who,
upon hearing their story, put
info law the Christopher Smith
Act, doing away with the
need for a person with a con-
dition like Down syndrome to
have a medical feam lined up
before being allowed entry to
the United States.

2. linda had second thoughts
about testitying for the Nevo-
da Child Protection Act at an
upcoming legislative session
in Carson City, Nevada. Still,
she overcame her hesitancy
when she thought of her fo-
ther, who had been acquit
ted at the last court date.
linda told the truth about
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her father—a child molester,
a wife beater, and a con
man. When called fo speak,
linda surprised many legis-
lators who were her friends
as they wondered why lin-
da Smith, a disability activist,
was there with a sfory about
child abuse. After telling her
sad tale, The Nevada Child
Profection Bill passed unan-
imously in 1989, and linda
was credited with changing
laws that would protect Ne-
vada children.

It was a sad day when, at the
age of 48, Christopher died in
2018, leaving behind a legacy
of how his life brought to the af-
fention of others a different per
spective and befter freatment of
those with disabilities. Linda says,
through all the hardships of rais-
ing Christopher, “I can’t imagine
a life without Chris in it. | ook an
unforeseen detour, and it became
the most unexpected, glorious
journey. | am so glad to have tak-
en it.”

Today, linda is happily married
to a wonderful man, John, whom
she met because of Christopher.
Although she left Opportunity Vil
lage in 2016, she is sfill in the
business of fundraising, but now,
as a fundraising coach, consul-
fant, and speaker in support of
non-profits in need.

Did you know that Linda secured
the Golden Knights hockey team
before they arrived in las Vegas,
netting $700k in annual revenue
through a $1 per seat ficket sales
in one season¢
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linda created the Christopher
Smith Endowment, a $5 million
social recreation and arfs endow-
ment named after Linda’s son. It
is a non-profit dedicated to the
wellbeing and support of care-
givers.

linda’s story leaves the reader
almost breathless from all Linda

has accomplished. linda Smith
is a well-earmed “legacy” in her
own right, and Chic Compass is
proud fo feature her in the legacy
edition of our magazine. Thank
you, linda, for all you have done
and continue to do.

AWARDS

Active in various professional associations, Linda
was named “Fundraising Executive of the Year” by
the National Society of Fundraising Executives. She
received the prestigious “Woman of Achievement”
Award from the las Vegas Chamber of Commerce.
The Nevada System of Higher Education conferred
the “Distinguished Nevadan” award for exception-
al service to the State and Nation. She recently re-
ceived the “Best Buddies International Super Hero”
Award and the “Key to the City of las Vegas” in

November of 2016.



ARE FOUR WOMEN FATED TO

MAKE A DIFFERENCE?

Can fate really change someone’s life? Tiffany
Darling has her doubts when she’s picked up off the
street and asked to become one of the Angels out
of the Dark. She and the other angels have to bond
together to help other women escape their circum-
stances of working on the streets. Can they do it?

This is an empowering story for every woman who
has come to a fork in the road of her life where even
a simple choice becomes crucial. You will see your-
self in all the angels and rejoice in knowing you are
one of them.

Are you aware that four to five people go missing
EACH day here in Las Vegas? Do you know that
only 60% of murders country-wide ever get solved?
Have you thought about the fact that at this time sex-
ual abuse and human trafficking has reached the
proportions of another pandemic? Do you know the
signs of sexual abuse among children? How can
you help?

ANGELS
out ¢# DARK

trapped way of living. It is about them pulling togeth- e |‘- ’

Angels Out of the Dark is a haunting story about
four women who have survived their abusive back-
grounds and asked to help others out of their
er with the aid of their Samaritan benefactors to learn ECK
that they have the power to change their lives. It is
a story about redemption, hope, and the goodness
of healthy love. It is a story everyone should read to
become kinder toward others less fortunate. AVAILABLE NOW!

This book is dedicated to Lena Walther of the
Awareness is Prevention (AIP) non-profit and all the
other non-profits and people who are doing what
they can to make us more aware of human sex traf-
ficking. They demand our attention to insist on better
laws to end sex trafficking and to learn the signs of
sexual abuse so that we may stop a person from
being taken or wooed to become a part of the hu-
man sex trafficking schemes so prevalent today. We
honor and thank you for your efforts to make a safer,
better world for us all ... especially for those who are
defenseless.

LOOK FOR IT ON AMAZON.COM
& OTHER BOOK RETAILERS
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KATHLEEN TAYLOR

INSPIRED COMMUNITY ADVOCATE

s. Kathleen Taylor
was born in Ab-

beville, louisiana, and raised in
a fraditional household where her
mother cared for the family while
her father provided for them as
a successful businessman in the
construction and agriculture in-
dustries. Her parents instfilled the
importance of education and a
strong work ethic and empha-
sized a standard of excellence
that motivated her and her sib-
lings to succeed in life. Influenced
by her father's business acumen
and her mother’s strategic mind-
set, Kathleen modeled these ex-
amples throughout her career.

Kathleen began her academic
journey and earned a BS in Bi-
ology at Grambling University,
Magna Cum laude. When the
recession hit in 2007, Ms. Taylor
was employed with the Califor-
nia Science Center, coordinating
science professional development
programs. Kathleen experienced

the hardship of being laid off

By Joseph Amato and Chantel Blignaut

during the recession. Drawing
from her parents’ motto o strive
for excellence, even in moments
of uncertainty and despair, she
moved forward with a new en-
deavor to become a start-up busi-
ness owner.

Kathleen approached a  local
Small Business Development Cen-
fer in southern California and
used their direct assistance tfo
launch her firm, Business Inquiry
Solutions. Kathleen bootstrapped
her company entirely on her own.
As the business became more
successful, other professional de-
velopment individuals and lead-
ership trainers in her markefplace
approached her, seeking to join
and help her grow the company.
Kathleen deeply felt that her true
“business calling” was on the “oth-
er side of the fable” fo provide
support and services for start-
ups and established businesses.
Ultimately, she decided to close
the company, moved to the las
Vegos area in 2014, and began

a new journey in southern Nevao-
da's business ecosystem.

Kathleen always believed she
had more fo offer by consulting
with business owners and want-
ed to get back into teaching and
coaching small businesses in Ne-
vada. She became a regular fix-
fure at various business network-
ing events throughout the Vegas
Valley. Upon meeting leanna
Jenkins, the Director of the Ne-
vada Woman's Business Center
("NWBC"), she was offered a
fulHime business consulting posi-
fion af the Cenfer that would feed

“Success is not
final, and failure
is not fatal, it
is the courage
to continue that
counts.”
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her unbridled passion for helping
small business owners.

Kathleen has continued her work
at the NWBC for over nine years.
She then decided she wanted to
give back to the Community and
partnered with community-based
organizations such as the Urban
Chamber of Commerce and the
las Vegas Urban league Center
for Entrepreneurship, where she
could collaborate on developing
webinars and workshops for start-
up businesses. She also co-hosts
the Commerce First radio show
for the Urban Chamber of Com-
merce on Power 88.1FM, where
she speaks about area business
resources, business growth op-
portunities, and business devel-
opment.
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Kathleen is a Board member
of the National Association
of Women Business Owners
("NAWBQ") southern Nevada
chapter and was appointed by
the Nevada Governor's office to
serve on the Nevada Commis-
sion for Women. She also served
as the former chairperson for the
Nevada Commission on Minority

Affairs.

Kathleen wants fo advise wom-
en enfrepreneurs fo invest in their
own professional development.
She also shares advice with them
from one of her favorite books:
‘Don’t Take Anything Personal;
Don't Make Assumptions; Keep
Your Word; and Always Do Your
Best.”

15, Small Busingss
Adminlstration

“People will forget
what you said and
what you did, but
people will never
forget how you
make them feel.”

Kathleen's ongoing plan is to
focus on continuing fo serve ofh-
ers while helping business own-
ers accomplish their goals. She
hopes to leave behind a legacy
of inspiring women tfo take con-
frol of their lives and destinies.
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Kathleen is actively involved with the small business community.
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Kathleen and Leanna Jenkins provide programs and services at Kathleen's Mother, Lizzie Minnick Como, was her role model to
the Nevada Women's Business Center be a leader and mentor

Kathleen's Father, Alvin Minnick St,
was a small business owner in the
construction and agriculture industries.
Kathleen served as a Commissioner - NV Commission on Minority Affairs - Pictured He inpired her success in business
with Marcel Schaerer - Nevada Department of Business and Industry development industry
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DAVID TUPAZ
COUTURE

U
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Experience the grand
tradition of bespoke
menswear. Your suit is
specifically created based on
personal measurements,
using the world's most
luxurious materials.

A collaboration of design
expertise between founders/
lead designers David Tupaz
and Tommie Battaglia.

t, *+15168528883
@ sgaetanofashion.com
@ @gaetanofashion
) +18188120976

David Tupaz by Gaetano
American Couture
Tivoli Village
350 5. Rampart Bl. Ste. 180
Las Vegas, NV 89145
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DEAN NANCY USCHER

(14
rts are the only tan-
gible  proof  that

mankind was not made for de-
struction.”

Dr. Nancy Uscher, as the Dean
of UNLV's College of Fine Arts,
certainly knows what she speaks
of, but she didn’t share that sen-
fiment during her current tenure
at the university. She wrote those
prescient words in her high school
yearbook when she was just 17.

“Today, | would share this sen-
timent” said the concert violist.
“The arfs are an essential and
fundamental component of each
person’s life, as well as a mean-
ingful contributor to the health
and well-being of society—from
a global perspective—for the
long years to come on this planet,
and perhaps other planets in the
universel”

Many would agree that Dr. Us-
cher’s career is a work of art.
With a decades-long devotion to
music—first through performing,
then feaching, and now lead-
ing—she has creafed a canvas
for the arts fo survive and thrive.

TAKE A BOW

By Stacey Gualandi

In 2016, Dr. Uscher was named
Dean of the College of Fine Arts
at UNLV (“a privilege”), where
she oversees teaching, perform-
ing, and exhibiting in seven ac
ademic arts and architecture dis-
ciplines and schools, as well as
the Marjorie Barrick Museum of
Art and the UNLV Performing Arts

Cenfer.

"I 'have enormous respect for all
of our departments and schools
in the College of Fine Arts,” said
a proud Dr. Uscher. “I love to see
and celebrate student work and
the incredible mentforship of our
foculty and the heartfelt dedica-
tion they have to help students
thrive. | am also intrigued by the
knowledge created through inter
disciplinary activities—and how
this fosters innovation.”

In fact, working across disciplines
is already paying off.

In August, the UNLV students from
the seven academic unifs in the
CFA came together with faculty
at this year's Edinburgh Fringe
Festival in Scofland to create the
original work “Is It Arfe” That was

the only studentoriented prof-
ect among more than 3,000 ot
the Fesfival to receive a five-star
review by the newspaper, The
Scotsman.

Dr. Uscher says it was a rare,
fransformative experience in tune
with the college’s mission.

“We're about empowering and
engaging our community fo be
visionary change makers through
acts of imagination,” said Dr. Us-
cher. “This was artists, architects,
filmmakers, performing and visual
artfists, enfertfainment engineering,
and design all working together
fo come up with something that
never existed before. We're very
proud that we could support this
financially from a $1 million en-
dowment.”

Under her creative tutelage, Dr.
Uscher says she and the college
want to keep that momentum go-
ing, plan strategically for the fu-
ture and inspire both students and
faculty.

"I feel my deepest responsibili
ty is to serve others,” admits Dr.
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“I feel my deepest responsibility is to
serve others.”

Uscher. “It is also very important
fo share a sense of strong opti-
mism about the future. Taking an
academic pathway—and my in-
ferest in academic leadership—
hos provided a wonderful bal-
ance to my previous and fulfilling
life as a performer and teacher.”

Dr. Uscher was only four years
old when her parents took her
family to a Boston Symphony re-
hearsal af the Tanglewood Mu-
sic Festival in the Berkshires. That
quickly struck a chord, and soon
after, she began sneaking out of
bed to listen to La Boheme on her
parents’ sfereo system.

“That was a thrill, putting my ear
next to the loudspeaker (it could
not be too loud, or | would have
woken my family up),” said Dr. Us-
cher. "It was a private moment for
me fo be complefely immersed in
the sound. | also recognized that
Puccini’s music reminded me of
popular music of the times, and |
realized that all music was some-
how connected.”

Eventually, it was her elementary
school music feacher who con-
nected a preteen Nancy with
her first instrument.

‘I will always feel enormous grati-
tude for Ellen Amsterdam, my mu-
sic teacher, who started me on
violin when | was nine years old
and opened up for me an incred-

ible life.”
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She picked up the viola several
years later, especially loving the
viola's role “as an inner voice in a
string quartet and other chamber
music, as well as exploration of
the solo literature for viola.”

As a disciplined performer, she
appeared in allstate youth or
chestras. Eventually, she played
Carnegie Hall in high school as
part of an American Airlines-sup-
porfed national youth orchestra
called American Youth Performs
and the New York-based Cosmo-
politan Young Peoples Orchestra.
She went on fo earn her Master’s
degree af the State University of
New York at Stony Brook and a
Ph.D. and distinguished alumni

award from New York University.

‘| will always remember my New

York and london debut solo recit-
als [in 1981] because doing these
concerts were goals | had set for
myself among life’s milestones,”
said Dr. Uscher. “I took time fo do
this while living in Jerusalem and
playing in an orchestra there.
They were both joyous opportu-
nities fo share music | loved with
family and friends who meant so
much to me.”

Since then, Dr. Uscher has per
formed in likely hundreds of recit-
als and chamber music concerts.
But two performances in particu-
lar hit a careerhigh note.

“[When 1] played the musical
Showboat at the inauguration of
the Cairo Opera House in the
late 1980s, Mrs. Saddam Hus-
sein was in the audience, sitting
in the President’s box with Egypt’s
president and first lady,” said Dr.
Uscher. “I also had a long one-
on-one conversation with Lleon-
ard Bernstein in Jerusalem, Israel,

in 1982 [after] he had conducted




an orchestra in which | was play-
ing. That continues to be a very
special memory for me.”

With an appreciation for Bach,
Brahms, Beethoven (and the Beat
lesl), as well as contemporary
music and a broad and diverse
range of music, Dr. Uscher says
being a musician opened up a
love for all of the arts. Hippo-
crates once said, “Art is long, life
is short,” so she forged a new
path, bridging her music talent
with teaching.

She went on to give master class-
es and seminars infernationally,
write several articles, and author
The Schirmer Guide to Schools
of Music and Conservatories
Throughout the World and Your
Own Way in Music: A Career
and Resource Guide.

After a dozen years af the Univer
sity of New Mexico as Professor
of Music and Associate Provost,
seven vears as Provost and music
faculty member of the California
Institute of the Arts, and five years
in Seattle as President of Comish
College of the Arts, she and her
husband, writer Williom P. Bar
rett, landed in Las Vegas in 2016.

“When | was eight, | came to Las
Vegas with my family from the
East Coast” said Dr. Uscher. ‘I
remember how exciting it was to
see Carol Channing in a show,
and my father won $16 in dimes
from a slot machine! | thought Las
Vegas was very glamorous.”

But what's a violist who has
worked all over the world doing
in Llas Vegas?

“los Vegas is a world cenfer for
the arts and entertainment,” said
Dr. Uscher. “We can make things
happen in Las Vegas that are dis-
finctive, innovative, impactful, and
that will lead the arts in the rest
of the world. It is a very unique
place with huge potential in de-
veloping the arts. It is a place of
great and exciting possibilities!
That is the joy of being here, to
explore what is possible!”

Right now, the College of Fine
Arfs has approximately 2,500
majors, both undergraduate and
graduate students, and a number
of minors and others who take
courses in the college. There are
also more than 200 faculty be-
tween fulltime and partHime col-
leagues.

When Dr. Uscher first came on
board as Dean, it was important
for her to craft a “strategic plan
and blueprint” fo forge a path-
way forward.

“We value difference, kindness,
discovery, inclusion, empathy, joy,
and a sense of generosity,” said
Dr. Uscher. “The plan provides us
a direction for the future and a
common set of goals fo celebrate
as we create a pathway forward
for the years to come.”

During her tenure, she taught that
by making art together, students
can betfer understand the good-
ness they add to society—which
she believes is “the health and
well-being of society.”

In just seven years, Dr. Uscher has
overseen partnerships, such as
the las Vegas Philharmonic and
the School of Music but won't
stop there.

“We are starting an inifiative
fo bring the arfs info Nevada's
women'’s prisons and correctional
facilities,” added Dr. Uscher. “We
have [also] brought art students to
feach art classes in a homeless
youth shelter, and we are starting
a mariachi program in the future,
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“What matters most is an individual’s
spirit, which transcends chronological
age. Spirit has no limits.”

which is a strong way to connect
with our community. We want fo
bring people together, and we
can do this in beautiful and rich
ways. We should be open to
new ideas as a way of lifel”

It is no surprise that she has made
an incredible impact on the com-
munity of las Vegas, specifically
at the university level.

“Community is incredibly import-
ant to UNLV, and | feel so com-
mitted to this goal and social jus-
tice,” said Dean Uscher. “I have
fried fo look at the future of the
arts with excitement, optimism,
and a sense of adventure. | want
our students to feel empowered,
explore possibilities, and feel that
they deeply matter and will be a
force for good in the world. Their
contributions will be significant,
and they will succeed in reaching
their goals. Our students are truly
special, talented, hard-working,
discerning about the world, confi-
dent and resilient!”

The CFA celebrates luminaries in
the arts every year with its Annu-
al Hall of Fame. last year, they
honored Dionne Warwick, while
this year's 19th celebration salut
ed actor/comedian Brad Garreft
and actor/UNLV professor of film
and theatre Clarence Gilyard.
(I got to attend in 2021 when
Ann-Margret was inducted!)

112 | CHIC COMPASS

But with so many schools, disci-
plines, and moving parts, | was
curious how she made her role as
Dean uniquely Dr. Nancy Uscher.

‘| think every leader should au-
thentically build on one’s individ-
ual strengths and attributes,” said
Dr. Uscher. “There are many ways
fo be a leader, and that is very ex-
citing...| also think that arfists can
make fine leaders because of a
certain intuitive understanding of
the world, a close connection to
creativity, and seeing what oth-
ers don't necessarily see. | love

fo reflect on the authenticity that
each of us brings to what we do
in life.”

As a futurefocused Dean, she is
excited to see society’s increas-
ing global awareness about the
critical importance of having the
arfs in our lives. She says it is im-
perative to continue nurturing and
supporting young talent.

"It is absolutely wonderful to nur
fure young falent and help young
people develop their falents,” af
firms Dr. Uscher. “It gives them
healthy and positive connections
fo the world and helps them see
that hard work leads to a feeling
of mastery and accomplishment.
Participating in the arts keeps
young people busy in such a con-
structive and collaborative way. It
builds their self-esteem and con-

Photo of Dean Nancy Uscher with Khajidsuren Bolormaa the First Lady of Mongolia



fidence and provides opportuni-
fies to meet others and form new
friendships and bonds.”

The Dean says she has always
been a believer in agelessness.
She sfill performs and makes mu-
sic when an opportunity arises (“
recently played in a music festival
in Austria with our UNLV students,
and it was just as exciting and
meaningful o me now as it has
ever been.”), but doesn’t teach at
this fime—except when invited to
guest lecture.

She is also currently President of
the International Council of Fine
Arts Deans, an organization with
Deans from around the world
coming fogether to support and
share idecs.

Dr. Uscher also has a daughter
following in her foofsteps. Dr.
Alessandra Barrett Erickson is a
violist and violinist who teaches
and performs in Seaftle and just
earned her doctorate at the Uni-
versity of Washington.

life has NEVER been more of
an adventure, says the Dean, so
the “R” word (refirement) rarely, if
ever, comes up.

“What matters most is an indi-
vidual's spirit, which transcends
chronological age. Spirit has no
limits,” said Dr. Uscher. “Ageless-
ness helps us focus on what re-
ally matters: that each individual
can make a real difference in this
world at any sfoge of life. That
is exhilarating and shows us that
there are vast possibilities when
it comes to the good we can do

Photo of Dean Nancy Uscher with her daughter Dr. Alessandra Barrett Erickson

and the fresh, original, and en-
during contributions we can make
throughout our lives.”

Hearing that she was included in
this Chic Compass legacy issue
was music to her ears (pun infend-
ed!). Dr. Uscher says she is proud
fo tell people worldwide that she
lives and works in Las Vegas and
is honored to be recognized in
this way.

‘I hope that my legacy will be one
of service, academic excellence
for artists, distinguished scholar-
ship in the College of Fine Arfs,
and joyous celebration of the
arts,” said Dr. Uscher. ‘I believe
that our students have the poten-
fial to become leaders in their
disciplines and education. | want
them fo be aware of the possibil
ities available to them, and | am
also there to help however possi-

ble. We must continue fo discuss
the profound importance of the
arts to a healthy society.”

las Vegas certainly hit the jackpot
with this gifted lady. But | had one
last question: What would the title
be if her devoted husband were
to write her biography?

‘| try to attend college and com-
munity events as much as possi-
ble,” said the dedicated Dean.
“That means not gefting home
sometimes until quite late af night.
So his title would be Shall I Leave
the Light On For You?”

Now Dean Uscher, you may take
a bow.
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THE ROMANCE OF

HOLLYWOOD
NEVER DIES

Article by David Tupaz | Designs by Adolfo Sanchez
Photography by Jaime Lim, Liquid Star Photography

The Romance of Old Hollywood brings designer Ad-
olfo Sanchez to a nostalgic mood. His stunning col-
lection is reminiscent of the days of the Great Holly-
wood movies we can never get enough of, where the
woman’s demeanor and her clothes displayed a rare
elegance not often seen today.

Adolfo Sanchez’s bold colors” impact delivers a rich
palette of jewel colors mixed with basic primary hues.
Old Hollywood has always been an inspiration for
most fashion designers, from the legendary designer
Valentino o Maestro Giorgio Armani, both of whom
credit Old Hollywood movies as the driving force for
their creativity.

Adolfo Sanchez indeed captures the essence of Old
Hollywood but with @ modem twist as his collection
for 2023 graces the fashion pages of Chic Compass.
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DESIGNER: ADOLFO SANCHEZ
MODELS: AISLINN MCINERNEY,
ASHLYN LIE, KATARINA HAMMOND
PHOTOGRAPHY: JAIME LIM

HAIR & MAKE UP: PAUL MITCHELL
SCHOOL - PASADENA, MAKEUP
DESIGNORY
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DESIGNER: ADOLFO SANCHEZ
MODEL: XITLAAALLY
' PHOTOGRAPHY: JAIME LIM
* HAIR & MAKE UP: PAUL MITCHELL
~ SCHOOL - PASADENA, MAKEUP

DESIGNORY
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DESIGNER: ADOLFO SANCHEZ
MODEL: KATARINA HAMMOND
PHOTOGRAPHY: JAIME LIM

- “HAIR & MAKE UP: PAUL MITCHELL

SCHOOL - PASADENA, MAKEUP
DESIGNORY

CHIC COMPASS | 119



LI&UID

DESIGNER: ADOLFO SANCHEZ
MODEL: AISLINN MCINERNEY
PHOTOGRAPHY: JAIME LIM

HAIR & MAKE UP: PAUL MITCHELL
SCHOOL - PASADENA, MAKEUP
DESIGNORY
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DESIGNER: ADOLFO SANCHEZ
MODEL: STACY PANNETTI
PHOTOGRAPHY: JAIME LIM

HAIR & MAKE UP: PAUL MITCHELL
SCHOOL - PASADENA, MAKEUP
DESIGNORY
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DAVID TUPAZ “AMERICAN COUTURFE”

L TIVOLI VILLAGE
s 350 S. RAMPART BLVD, STE 180
LAS VEGAS, NV 89145
(818) 812-0976
WWW.DAVIDTUPAZ.COM

GNER: DAVID TUPAZ AMERICAN COUTURE
OTOGRPAHY: TOLGA KATAS
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WESTGATE LAS VEGAS -
A Legacy of Legendary Entertainers  ® .

By Samuel Novak
Photography courtesy of Westgate Las Vegas
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n July 2nd of this vyear,
Westgate las Vegas Re-

sort celebrated its fifty-fourth an-
niversary. Other las Vegas des-
finaions have come and gone
in the paost fiveplus decades,
but Westgate continues to thrive.
An entertainment event there this
fall coptured the attention of fans
worldwide, and it's no surprise that
Elvis Presley played a role.

The Baz Luhrmann biopic ELVIS
(2022) was a worldwide critical
and boxoffice  smash.  Stylized
and surreal, the Tom Hanks-Austin
Butler musical drama culminated in
what many consider Presley’s big-
gest achievement...a record-sefting
residency af the iconic Internation-
al Theater.

Despite a series of ownership and
name changes, Westgate las Ve-
gas continues to honor its history
as the former International Hotel.
Their grand showroom sfill carries
the name “International Theater,”
and the ghost of Presley reportedly
remains, both literally and figura-
fively.

There is an additional nod to the
casino's origins via the colorful (and
cleverly named) I-Bar. Open 24/7
yearround, I-Bar is a 360-degree
meeting spot right in the heart of
the action. On one side, live vocal-

At Left: Barry Manilow performs at
the International Theater.




Barbara Streisand

ists, bands, and deejays electrify
the vibe in a space that is simul-
Toneous|y infimate, exciting, retro,
and modern.

The Infernational Hotel rose from
the desert as the largest resort in
the world. A brainchild of busi-
nessman Kirk Kerkorian, it boast-
ed superlatives like “Nevada's
fallest building,” the state’s largest
pool, an array of “fabulous for
eign resfourants,” and a 24/7
activity center for children.

Considered by most Vegas histori-
ans fo be the first Sin City “‘megare-
sort” the International Hotel had
a unique footprint. Shaped like an
enormous letter “Y” lying down,
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the structure allows unobstructed
sightlines from every window.

Perhaps the International’s most
outstanding feature was its enter
fainment offerings. Defermined to
outdo neighboring landmark Ho-
fel (which opened one day earli-
er), the Infernational exploded on
the scene with Barbra Streisand
as its first showroom headliner. At
the same time, the very popular
Peggy lee was luring guests info
the lounge.

Following Streisand as the second
headliner would be a significant
challenge for almost any perform-
er, but Elvis was no ordinary en-
fertainer. Already a worldwide

phenomenon, the rebelrousing
rocker from Mississippi returned fo
live performing after an eightyear
absence.

Presley’s first show at the Inferna-
tional Hotel was such a resound-
ing success that the hotel’s man-
agement quickly locked him into

an ongoing residency until his
death in the summer of 1977.

In all, Presley sold out an amazing
636 consecutive performances.
He took residence on the 30th
floor, and his name became syn-
onymous with the newly renamed
“las Vegas Hilton.” Even his man-
ager, the notorious Colonel Tom
Parker, lived at the Hilton for sev-
eral years, at one point serving as
“entertainment consultant.”

During the sixties and seventies,
Sin  City enfertainment sched-
ules vastly differed from today’s.
Headliners  usually  performed
fwice an evening...once around
dinner time, then again at mid-
night. lounge singers belted out
hits and ballads until the sun rose
in the east.

As tastes and habits changed,
the Hiltlon hosted several musi-
cal legends, including Lliberace,
Charo, and Wayne Newton.
large productions such as “Bal du
Moulin Rouge” and Andrew Lloyd
Webber's  “Starlight  Express”
were significant draws during the
eighties and nineties. Headliners
like Sheena Easton, The Smothers
Brothers, and Engelbert Humper
dink filled the slate as a new cen-
tury approached.

During the late nineties, a different



Elvis Presley
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type of star rose at the Hillon—
STAR TREK: The Experience took
flight. Fans from across the globe
flocked fo las Vegas fo visit the
unique attraction, which featured
inferactive exhibits and rides.

The resort’s smaller showroom
went through various iterations
as “The Nightclub” and “Shim-
mer Cabaret” Familiar names
like David Brenner, Rich Little, and
the long-running family group The
Scintas played there, along with
productions like “Nunsense” and
"Menopause - The Musical.”

The Hillon brand dissolved ifs
parinership with the hotel ot the
end of 2011. The property floun-
dered under the name 'LVH' for o
few years until Wesfgate Resorts
took over in 2014. A family-op-

erated company out of Orlando,

Kool and the Gang
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Florida, Westgate Resorts vowed
fo resfore the hotel to its former
glory, albeit with modern ameni-
fies.

Westgate's approach to operat
ing the former Hilton would bring
personalized sensibiliies to the
operation.  Guests, feam mem-
bers, and entertainers benefitted
from the company’s service-orient-
ed approach, a stark alternative
fo increasingly corporate-driven
Strip properties.

After taking ownership, Westgate
doubled down on its history with
Presley. A fribute aftraction was
opened, fours of what was once
his villa became available, and
the road leading to the porte-co-
chere was renamed “Elvis Presley
Boulevard.”

Earlier this summer, Westgate
launched “My Brother Elvis: An
Evening with David Stanley.” The
monthly event is cohosted by
Cordon Prouty, the resort’s VP of
Public & Community Relations.
An intimate and very personal
experience, it allows guests the
opportunity to refrace the King's
steps from backstage areas to the
performance space ifself.

Throughout the evening, Stan-
ley shares memories of living ot
Craceland and recollections of
his life with Elvis. They include
being present for the opening
of his stepbrother’s record-setting
residency. David Stanley currently
resides at Westgate Las Vegas.

Westgate founder David Siegel
carries his own memories of fami-
ly stays at the former Infernational.




e G -
Barry Manilow

Barry Manilow

Sid’s Café is named after his fo-
ther as a ftribute. The restaurant
operates with a promise that all

customers will be treated like high
rollers. That philosophy is echoed
throughout the resort.

The Westgate management team
offen refers fo its massive staff as
a family. To that end, they man-
aged fo lure another longtime res-
ident back. He is none other than
iconic performer Barry Manilow,
the man who makes the whole
world sing.

Barry Manilow had an extended
residency during the “Hiltlon” era
that forever linked his name and
career fo the property. A five-year
run began in 2005 and gener
ated more than $70 million in
ficket sales. With the hotel fully re-
stored fo its former glory by 2018,
bringing the hitmaker back home
made sense.
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Soul of Mowtown

Now in the fifth year of his sec
ond residency, Barry Manilow is
sef to achieve what may be the
biggest milestone of his career...
surpassing Elvis Presley’s number
of performances at the Internation-
al Theater. The landmark show
will take place as the headliner
celebrates fifty years as a record-
ing arfist.

Earlier this year, Manilow attend-
ed the opening of Wesigate
Comedy Cabaret. Viewing from
the balcony, the “Mandy” singer
was impressed by Dennis Blair, o
longtime Vegas comedy perform-
er. Manilow invited Blair to be
his opening act on this fall’s tour,
faking a member of the Westgate
family on the road.
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No less than six resident produc
fions are currently part of the re-
sort’s entertainment line-up. They
include award-winning Soul of
Motown, magician Jen Kramer,
and Frankie Valli & The Four Sec-
sons. Top names like Alfie Boe,
Firehouse, Llitfle River Band, Kool
& The Gang, and Elle King have
recurring shows that draw audi-
ences through Westgate's doors.

Manilow's record-breaking  per-
formances are scheduled for
September 21st through the 23rd
of 2023. Proceeds will benefit
six charities, including Victoria’s
Voice, a foundation David Siegel
and his wife Jackie established to
battle the opioid crisis. It honors
their daughter Victorio, who fell

victim to drug addiction.

Another recipient is Barry’s own
Manilow Music Project, which
supports  music education and
donates thousands of instruments
fo schools. Recipient students reg-
ularly attend Manilow’s Westgate
shows, fostering a legacy of great
enfertainment for generations to
come.

The city’s most enduring resort has
expanded and undergone numer-
ous changes throughout ifs  six
decades, but one thing remains.
Westgate las Vegas will always
be home to legendary entertain-
ers. And the record-setting land-
marks will keep on coming.
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RE-VOW LAS VEGAS!!!

RE-KNOTTED, AND IT FEELS SO GOOD

eve all heard the
famous phrase

“Viva las Vegas!” But “Re-Vow
las Vegas” might have a better
ring fo it, considering almost 300
couples from across the globe
just did a “re-do of their | do’s”
on September 3rd at Caesars Pal-
ace! (Including me, but I'l get to
that shortly.)

Speaking of ring(s)—this lavish
and firstever mass vow renewal
was the main event at the 70th
anniversary of las Vegas being
declared the “Wedding Capital
of the World” in the London Daily
Herald on September 23, 1953.

Since then, over 5 million love sto-
ries—and counfing—have passed
through the Marriage  License
Bureau downtown, making Las
Vegas the world’s #1 wedding

destination.

In honor of that marital milestone,
the Clark County Commission
even proclaimed  September
“Wedding Capital of the World
Month.”
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By Stacey Gualandi
Photography by Steve Spatafore

Above: Las Vegas residents Marty Morawski, Stacey Gualandi, J] Snyder and Bill

Scigliano renewed their vows.

“We got the whole community in-
volved, the entertainers, and Cae-
sars Palace donated the space,”
said Clark County Clerk Lynn
Marie Goya. “This is also bene-
fiting the Nevada Partnership for
Homeless Youth. It's amazing the
community spirit that came togeth-
er so we could share the vow re-
newal with all of you!”

The besotted who  re-knotted
came from as far away as the
Netherlands; one bride | saw
was pregnant, while  another

brought her infant! Some couples
were old, some new; some dress-
es were borrowed; some wore
red, white, and blue.

Selfdescribed  firskgeneration
Americans Charles and Diana
Printzen (yes, that's what they
said) came dressed in the Amer
ican flag.

“We've been high school sweet-
hearts since 1988, said the cou-
ple. “We will love each other for
eternity.”



Above: Elvis and Priscilla Presley with
their 1967 wedding cake and original
baker Bjorn Jaeger (background photo).
The inspired replica (foreground).

Philip Tolk said he hit the jackpot
when he married Rada Katz lost
year at the Graceland Chapel
during quarantine. That sentiment
appears fo have inspired their
mafching his-andher deck of
cards wedding ‘fits.

“We love Elvis, and we love Ve-
gos,” said Katz. “We live here
and will continue on our love fest
in the capital of romance!”

The TolkKatz union wasn't the
only pandemic parinership to
fake place on the Strip. Several
couples who met and married
while in quarantine saw this as a
chance fo reseal the deal.

Adriana and Ryan Pardey, who
just delivered twins, said they
were in denial when they first ex-
changed vows af the Neon Mu-

seum on February 16, 2020.

“The [Pardey wedding] was
known as the end of the world
party,” laughed Adriana Pardey.

Quite the opposite for lando and
Heather Cardona, who first mar-
ried alone at the Denny’s chapel
on Fremont Street.

“When we eloped, it was just the
fwo of us because it was during
Covid,” said lando Cardona.
“We had an audience this time.
Hal”

Of course, no supersized Strip
ceremony would have been com-
plefe without a vintage Vegas

lineup of Sin City's showstop-
pers—an  Elvis wedding cake;
Seinfeld’s Patrick Warburton as of-
ficiant; and a procession of part
ners-indove, led by—you guessed
it—showgirls.

You can't get more Vegas than
showgirl  Dani  Elizabeth  and
America’s Got Talentwinning ma-
gician Murray Sawchuck.

They joined a long list of celebri-
ty couples (think Frank and Mia,
Elvis and Priscilla, and Steven
Spielberg and Kate Capshaw)
fwo years ago when they threw a
spectacular wedding at the Plaza
Hotel in Las Vegas.

But the couple who perform reg-

ularly in Vegas couldn't wait fo
retake a vow,
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“We haven't been up this early
in a long time!” joked Sawchuck.
“It's just so nice fo worry about
looking decent and watch every-
one else sweat.”

He's referring fo the who's who
of las Vegas legends like Clint
Holmes, The Bronx Wanderers,
lorena Peril, Bob Anderson, Tro-
vis Cloer, Anne Martinez, Zowie
Bowie, Earl Turmer, and The Righ-
teous Brothers, who took to the
stage to sing love songs through
the decades.

‘It was prefty scary, so | tried fo
get offstage before | was married
again,” joked fourtime groom Bill

Medley.

The show—written, directed, and
produced by Dennis and lorraine
Hunt-Bono and co-producer Da-
mian Costa of Pompey Enfertain-
ment—was a musical celebration
of love and marriage. It even had
its own cafchy new theme song,
“las Vegas Will You Marry Me,”
writlen by composer Dan Slider
and sung by Bono.

Above: Vow renewal officiant/actor Patrick Warburton with singer Earl Turner.
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Above: The all-star vintage Vegas-style
show performers on stage singing "Las
Vegas Will You Marry Me?"

Now, |ve asked my husband
Marty fo re-marry me many times
and we did revisit our vows at
Windsor Castle five years ago
(right outside the gate :), but this
occasion was a full-circle moment
for us.

In 1998, we married at Caesars
Palace (complete with a Centuri-
on and a wine goddess), so we
certainly couldn't pass up an op-
portunity to mark our 25th at the
70th. In the same wedding dress,
no less.

It was very special not only to cov-
er the event for Inside Edition but
also to share this day with good
friends (Chic Compass publisher
Ann Parenti and her husband Cur
fis McCoy, who were celebrat
ing their 27th three days later on
September 6th) and actor Patrick
Warburfon!

Best known as “Puddy” on Sein-
feld, The Tick and the voice of

“Joe Swanson” on Family Guy,



Warburton appeared on stage
through a thick blue fog, proudly
wearing an original Lansky Bros.
coat—the same designer who
made Elvis Presley’s famous wed-
ding tux.

| told him | couldn’t think of any-
one more perfectly suited for the
“| duty.”

‘I 'was terribly honored, but you
can't think of anyone beftere”
laughed Warburton.

With equal parts sass and sweet
ness, he told all of us to “deepen
our dedication to one another”
and then say, well... you know.

Presiding over 300 couples ready
fo rinse and repeat was a first for
this veteran marriage officiant.

“I've married four couples in the
past fen years, and theyre all still
fogether,” said Warburton. “So,
I'm batting 1000!"

From (Vegas Wedding Cham-
ber's) Elvis impersonator Brian
Mills taking photos with all the

happy couples fo an inspiration-
al version of Elvis and Priscilla
Presley’s sixtiered 1967 wedding
cake, the King was cerfainly in
the building for all the hunk of

burning love.

Carlo's Bakery general manager
Christina Nasso took on the 12-
hour challenge of recreating that

Above: The mass vow renewal of 300
couples at Caesars Palace.

iconic cake. After the ceremony,
couples got to pose with it and
have a Champagne toast.

‘| know for me I'm going to re-
member this the rest of my life,”

said Nasso, who has two tattoos
of her idol Elvis.

Above: Carlo's Bakery General Manager Christina Nasso and her replica of Elvis
Presley's famous wedding cake.
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Jag Jaeger, the son of the origi-
nal Elvis cake baker Bjorn, was
also on hand o see the marriage
license bureau memorialize his fa-
ther's work.

‘| 'am absolutely honored fo be
his son, and | know he would be
proud of Christina’s work,” said
Joeger.

After meefing the Millers—An-
drew and Tiffany—who first tied
the knot at the Litle White Wed-
ding Chapel two years ago, it
became clear that all the couples
on that day love Las Vegas almost
as much as they love each other.

‘| think it's really great to cele-
brate all of the history, everything
that Las Vegas has meant for wed-
dings and probably the reason
people continue fo choose, literal-
ly every day, fo get married in Las

Vegas,” said Tiffany Miller.
Our close friends ] Snyder and

Bill Scigliono married 14 years
ago in Washington State.
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“We married on a farm with
goats, chickens, dogs, and hors-
es, so this is a litfle more upscale,”
joked Scigliano.

They have no regrefs, but they
always wanted fo have a Vegas
wedding. Now they are officially
re-newlyweds, Sin City-style.

“It's a city about love, but it's
also about being sponfaneous
and having fun,” said Snyder. “If
you didn't like your first wedding,
come do it again here!”

Coya is happy fo report there
were no Bridezillas, and this
unique wedding event went off...

The Bronx Wanderers

Above: Travis Cloer, Damian Costa, The
Righteous Brothers' Bill Medley, Anne
Martinez, Clint Holmes, Earl Turner, The
Righteous Brothers’ Bucky Heard

without a hitch. (But also 300
re-hitches.)

“People from around the world
come here ust fo celebrate their
vows,” said Goya. “They need to
know we are very grateful, and
they are very welcome.”

So, is this the start of a new las
Vegas tradition?

Coya laughed; “let me have o

drink first”




LAKESIDE

VILLAGE

Lakeside Village is conveniently located on the lake at 2620 Regatta Drive in the heart of Desert Shores,
adjacent o Summerlin, We offer fouwr award-winning restaurants, a community patio, beauty sendces,
inzluding a salon and spa, execulive business suites, award-winning wedding and event sites,
as wall as numercus business services to banefit the Summedin and Dasert Shores community.

Qee You at the VYlttage

Lakeside Village Directory

Restaurants Beauty and Wellness Business Services
Amencana The Salon at Lakeside Legal Senices
Marche Bacchus Lakeside Yoga at the Spa Insurance Services
Buena Vista Kitchen The Spa at Lakeside 2.0 Tax planning, CPA's and Consulting
Vino Las Vegas Wine Club Rejuvenate Me Med Spa Security Sarvices
Las Vegas Brow Therapy Services
Weddings and Events Graphic Design & Logo Apparel

Marketing and Web Design

Lakeside Weddings and Events Lakeside Business Suites Raal Eslate Sorvices
Lakeside Brides Beauty Services Executive Sultes
Buena Vista Kitchen Catering Lakefont Suites Moda Fashion Tallors

Flowers at Lakeside Virtual Suites and Dry Cleaning




OLIVIER GIRAUD

HITS THE HALLMARK OF ONE MILLION THEATER GOERS
WHO WANT TO LEARN HOW TO BECOME PARISIAN IN
ONEL HOUR

Arficle and Photography by
Sheryl Aronson

y career as an
Enfertainment  jour-

nalist began in Paris, France, in
August of 2014. During my stay,
a dear friend treated me fo the
one-man show - How to Become
Parisian in One Hour, starring the
effervescent and humorous actor/
comedian Olivier Giraud. The
file infrigued me, the show en-
chanted me, and an article was
published with my review and in-
ferview with the charming Oliver
Giraud. As soon as | decided fo
revisit my beloved Paris this June,
| confacted his publicist and was
granted another inferview, plus @
ficket fo see the updated version
of the show!

To my delight, | discovered that
Monsieur Giraud had hit the hall-
mark number of performing for
one million theatergoers at the
Théatre des Nouveautés. People
worldwide (even Parisians) want
to learn from the master himself,

“How to Become Parisian in One
Hour”

Above: Olivier Giraud
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Above: Photo of Sheryl Aronson
with Olivier Giraud courtesy of
Sheryl Aronson

This was not the case when the
artist first intfroduced his idea four-
feen years ago fo Parisian theater
OWners.

In 2009, Olivier Giraud, actor/
writer/humorist, dared to debut
his one-man comedy show How
to Become Parisian in One Hour
in English despite being warned
by multiple Parisian theater own-
ers that the show would bomb -
no one in Paris would aftend a
production spoken only in English!

‘| didn’t know the show would
last this long, but | was deter
mined to succeed back then, so |

formed my own company called,
“French Arrogance  Productions”
fo produce the show. Now, 14
years lafer, which is an unusually
long time in Paris for a show fo
last (most close affer six months)
— I guess | can say | succeeded.”

Giraud had no training in wrifing,
acting, or performing. He left his
home in Bordeaux, France, at
18 to become a chef. But he re-
vealed, “When | was eight years
old, I told my mother that one day
| would become a comedian and
promised fo buy her a nice dress
after | performed onstage.” He
pauses for a moment ... “I sfill ho-
ven't bought her that dress.”

Graduating from the best catering
school in France, Olivier left Par

is in 2001 to live in the United

States. There, he worked as a
waiter, obtained more fraining in
Hotel Promotion, and procured a
job as the Manager at The Break-
ers in Palm Beach, Florida. This
venue offered the perfect breed-
ing ground fo observe the amus-
ing differences between Ameri-
can and French cultures. Giraud
found himself imitating the funny
antics of his American customers.
Inspired by his newfound passion,
he scribbled notes, which, over
time, blossomed info the script
for How to Become Parisian in
One Hour. Wanting to pursue his
dream of performing onsfage as
a comic, Olivier Giraud moved
back to Paris.

‘I think the show’s success comes
from the aura that the city brings. ..
the romance ... the beauty... the
food... the city of love... of light
..and ... (his eyebrow goes up)

. the city of strikes! Everyone
wants to be Parisian, and every-
one wants fo laugh at our eccen-
tricities, t00.”

Even after fourteen years of per
forming the show, the comic feels
each night's performance is o
new experience. He loves his job.
He loves his audiences. He plans
on performing How to Become
Parisian in One Hour info Eternity
with no end in sight.

“Every day is different for me. |
am always improving the show—
seeing what jokes work and try-
ing new ones. If the new ideas
get a laugh, | immediately put the
skit info the script.”

When | interviewed Olivier Gi-
raud back in 2014, he told me,
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Above: Photo of Olivier Giraud on stage during How to Become Parisian in One Hour

“The show is more famous than
me,” said the humble but very
dashing, magnetic creator, OF
ivier Giraud. “When | walk the
streets of Paris, I'm hardly ever rec
ognized. But occasionally, a Pari-
sian will say to me in The Metro,
“Vous est le Parisian: One Hour”
Translation: You are the Parisian:

One Hour!

| guess he was humble because,
in 2014, Olivier Giraud was invit
ed by the British Embassy in Paris
and infroduced to Her Maijesty
The Queen Of England, Elizabeth
. The invitation was in honor of
his “confribution to Franco-Brifish
entente.”

“| thought it was a joke when | re-
ceived the invitation, and | called
the English embassy to see if it
was a mistake. They told me that
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| was the best person for the com-
munication between the French
and the English. That was one
of the most memorable moments
in my 14 years of performing the
show.”

Here are a few other accolades
for Olivier Giraud: In March 2017,
Olivier Giraud was invited by the
Duke and Duchess of Cambridge
fo the British Embassy in Paris for
a reception for 100 of the most
promising French enfrepreneurs. In
June 2017, Olivier Giraud and his
show How to Become a Parisian
in One Hour were the winners of
the Welcome Awards by CIWY
in the category ‘Cultural Discov-
eries. The Welcome Awards
reward the places Parisians love
and are highly recommended for
fravelers who want fo explore
Paris like a Parisian. In January

2020, the show won the Get
Your Guide Award as ‘Best Au-

thentic Experience.’

In other words, this Frenchman
charms the pants off politicians,
world leaders, fourists, foreigners
who live and work in Paris, expa-
friots, and the most important but
the “tres difficult” audience: Pari-
sians. Ooh la lal

His humor dances with caus-
fic yet genfile observations. His
high energy and enthusiasm on-
stage match a Zumba instructor.
His comedic improvisations and
playing off the audience’s energy
and comments exude Robin Wil
liams—Paris style.

Here are a few tips you will leamn
at the show: how to interact with
snofty  French  salespeople in



clothing sfores, how to order in o
café, how to mainfain the proper
demeanor riding the metro, and
how fo show disdain and the cor
rect Paris pessimism foward life.

When asked what the major diF
ference between a Parisian per
son and an American, Giraud
smiles broadly with a twinkle in
his eye and says:

“Americans are very enthusiastic

. very positive ... and Parisians
are very negative. For example,
it it's beautiful weather and fo-
morrow it's going fo rain ... and
you said fo a Parisian, ‘It's good
weather today,” he will tell you,
‘But fomorrow it's going to rain!™

lronically, Olivier Giraud doesn’t

fit his description of a Parisian, but
it's obvious how much he loves his

R
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city and fellow countrymen. His
performance schedule is grueling,
yet Giraud attacks each show
with devout enthusiasm and love.

‘Many nights, | have five fo fen
different names during the shows
fo remember when | call audience
members fo the stage. But | love
falking about Paris and teaching
people our ways. Parisians are
proud to be very rude, so they
don't care if | make fun of them
for that characterisfic.”

What's new on the horizon for
Olivier Giraud2 Not resting on his
laurels with one million theatergo-
ers, he has also writtlen a funny
book called “How to Become Pa-
risian in One Hour” and will soon

add a new theme, “How to Raise
Children in Paris.”

“I'm going fo take new paths
soon and write again:  How Do
You Raise a Kid in Paris and give
more tips on where to live, where
fo eat, how to speak fo them, efc.
Definitely, very different than the
show.”

| couldn’t resist the temptation fo
ask Olivier Giraud to do his im-
pression of an American in Paris.
His face transitions fo an animat-
ed, super enthusiastic young per-
son ... "Oh my God, | love Paris!
'm gonna go to this show How fo
Become a Parisian ... Amazing.
Oh my God! | just love itt OMG
... Thank you!”

For more information about Oliv-
ier Giraud and How to Become
Parisian in One Hour, go fo:
www.oliviergiraud.com

B2 @parisianonehour

¢ HOW TO BECOME
: PARISIAN IN ONE HOUR ?

« dECOME
A IN ONE HOUR ?

HOW TO BECOME
PARISIAN IN ONE HOUR ?

HOW TO BECOME
PARISIAN IN ONE HOUR ?
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Cldventres in havel & EDining

Southeast Kansas Offers a Variety of Attractions .

and Destinations for Travelers

BY ELAINE & SCOTT HARRIS




outheast Kansas bor
ders Missouri to the

east, Oklahoma to the south, and
the Flint Hills region to the west.
It is known for its rolling hills, lush
forests, and abundant wildlife.
The area is home to several state
parks, including the Tallgrass Prai-
rie National Preserve, the Flint
Hills National Wildlife Refuge,
and the Crawford State Park.
The region is also rich in history,
with several museums and histor-
ical sites, such as the Fort Scoft
National Historic Site and the
lowell Milken Center for Unsung
Heroes. This part of Kansas is
beautiful and vibrant, with much
to offer residents and visitors.

A stay at Chateau Avalon, a bou-
fique hotel in Kansas City, Kansas,
a few miles west of downfown
Kansas City, is a must and makes
a very interesting stay. The hotel
offers a unique experience with
62 individually themed rooms in-
spired by different countries and
eras. Each room has different de-
cor, furniture, and amenities that
fransport guests fo different times
and places.

Some popular room themes at
Chateau Avalon include the Ro-
man Dynasty, the Mayan Rain-
forest, Pirate’s Cove, the Venetian
Palace, and Camelot. The hotel
also features a spa, a restaurant,
and a lounge. The spa offers a
variety of services, including mas-
sages, facials, and body treat
ments. The restaurant, d'Nile,
serves  Mediterranean-inspired
cuisine. The lounge is exotic and
funl The d'Nile Bar offers a fine

selection of cocktails, wines, and
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beers. Over the years, the hotel
hos garnered an outstanding rep-
utation for destination Weddings,
corporafe events, and romantic
getaways. Chateau Avalon pro-
vides an experience that is un-
matched in the Kansas City area.
Hitting the road, we head to Fort
Scott and travel back in time,
staying at The Courtland Hotel
and Day Spa, a historic boutique
hotel. It was originally built in
1906 and has been restored to
its original grandeur. “Boutique”
is cerfainly the correct descrip-
fion, offering 11 luxurious guest
rooms, each fumished with peri-
od antiques and modem ameni-
fies. The day spa offers a variety
of services, including massages,
facials, body treatments, and
more. The spa uses natural and
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organic products in its freatments.
Courtland also has a restaurant,
the Boiler Room Brewhaus, which
serves locally sourced food and
craft beer. This is a lovely desti-
nation for those looking for a lux-
urious and relaxing getaway in a
historic setting.

Fort Scoft was established in
1842 as a military fort to protect
the border between the United
States and Indian Territory. The
fort was nomed after Gener
al Winfield Scott, a hero of the
Mexican-American  War.  Affer
the Civil War, the military aban-
doned the fort, and the land was
sold to private individuals. The
city of Fort Scott was established
on the site of the old fort in 1855
and became an imporfant center

for trade and commerce in south-
eastern Kansas. Today, Fort Scott
is known for its rich history and
has been designated a National
Historic Site, where one can four
the old fort and learn about its
role in the setflement of the Amer-
ican West. The city is also home
fo several museums, including the
Fort Scott National Historic Site
Museum, the Lowell Milken Cen-
fer for Unsung Heroes, and the
Gordon Parks Museum.

The Lowell Milken Center for Un-
sung Heroes is a must-stop while
in Fort Scott. It is an educational
non-profit - organization  located
right downfown and provides a
one-of-a-kind experience that one
would not expect. The center’s
mission is fo “transform class-
rooms and communities through
studentdriven projects that dis-
cover Unsung Heroes from history
and feach the power of one fo
create positive change.”

The cenfer provides resources and
support to educators and students
fo create projects highlighting the
stories of individuals who have
made a positive impact but may
not be well known or celebrated.




Pro Tip: Visit the Bourbon Coun-
ty Courthouse, built in 1906 and
listed on the National Register of
Historic Places.

The next stop on your Kansas So-
journ is the town of Pittsburg, also
in the state’s southeastern part. It
is located along the Kansas and
Frontenac rivers’ banks, about
120 miles south of Kansas City.
The city is home to Pittsburg Stafe
University and is known for its his-
toric downtown area, which fea-
tures a variety of locally owned
shops and resfaurants. You will
also find the Bicknell Family Cen-
ter for the Arts, which hosts a va-
riety of performances throughout
the year.

Pro Tip: The campus also has a
beautiful arboretum and nature
trail.

While traveling around this area
of Kansas, you may come across
some inferesting things. Big Bru-
fus is one of them and worth a
side trip to experience. Big Brutus
is a giant electric shovel in West
Mineral and is one of the largest
machines ever built. Visit this be-
hemoth of a machine and leam
about its history and importance
in the mining industry. It was used
in sftrip mining operations in the
area from 1962 until 1974. Big
is an understatement. At 160 feet
fall and weighing over 11 million
pounds, Big Brutus is one of the
most giant electric shovels ever
built. It was used to dig out codl,
which was then loaded onto
frucks and fransported to nearby
power plants. Today, one can
climb to the top of the shovel, ex-
plore the surrounding area, and

learn the history of coal mining
in the region and the technology
and engineering behind this leg-
endary piece of machinery.

Cet your kicks on Route 66! This
historic  highway  originally  ran
from Chicago, lllinois, to Santa
Monica, California, and was one
of the original highways in the U.S.
Highway Sysfem established in
1926. Route 66 became famous
as a symbol of American mobility
and freedom, and it played an
important role in the development
of the American West. Sadly, it

CHIC COMPASS | 145



was officially  decommissioned
as a U.S. Highway in 1985, but
many sections of the highway
have been preserved and are
still drivable today. The route is
popular among tourists who want
fo experience a piece of Ameri-
can hisfory and explore the small
fowns and landmarks that were
once part of the country’s main
eastwest fransportation artery.

Go back decades and sfop into
Nelson's Old Riverton Store, a
historic general store located in
Riverton, Kansas, on Route 66. It
was originally opened in 1925
by H.O. Nelson and remained in
operation for over 80 years, serv-
ing as a gathering place for locals
and travelers alike. In addition to
the typical general store offerings,
such as groceries, hardware, and
clothing, the store also sold gaso-
line and served as a post office.
In more recent times, it gained
national atfention in the 2000s
when it was featured on the tele-
vision show “American Pickers.”
The show's hosts, Mike Wolfe
and Frank Fritz, visited the store
and purchased several items, in-
cluding a 1930s Coke machine
and an old Indian motorcycle.
The store has been restored to
its original condition and features
many of the original fixtures and
items sold there in the past. It also
houses a small museum with ar-
fifacts and memorabilia from the
store’s long history.

Not far from the store, you will find
Marsh Arch Bridge. It is a type of
arch bridge that J.E. Marsh devel-
oped in the early 20th century.
It is a reinforced concrete arch
bridge with a parabolic shape,
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meaning that the arch rises grad-
ually from the abutments to a
peak at the center and then de-
scends gradually fo the opposite
abutment.

This bridge is known for its
strength, durability, and aesthet-
ic appeal. The arch’s parabol-
ic shape distributes the bridge’s
weight evenly across the span,
allowing it fo support heavier
loads than other types of arch
bridges. Additionally, the stream-
lined shape of the arch gives the
bridge o graceful appearance
that complements its surround-
ings. Marsh arch bridges were
widely used in the United Stafes
during the early to mid-20th cen-
tury, and many examples of this
type of bridge can sill be found
in various parts of the country.

VERrs

Continue to Emporia in east-cen-
fral Kansas. Emporia is situated
af the infersection of Interstate 35
and the Kansas Turnpike, making
it a convenient stop for fravelers.
It is also home to Emporia State
University, known for its educo-
tion programs and teacher train-
ing. This small city has a rich his-
fory, including its role as a center
for the early catle industry and
as the site of the hisforic Brown
v. Board of Education court case.
The city is known for its annual
events, such as the Flint Hills Beef
Fest and the Dirty Kanza gravel
bike race, attracting thousands of
visitors yearly.

While in Emporia, why not get
in a round of golf¢ Disc golf, that
isl Dynamic Discs was founded in
2005 by Jeremy Rusco. The com-

pany has grown significantly over
the years and is now one of the
world's largest manufacturers and
retailers of disc golf equipment. In
addition fo selling discs and other
equipment, Dynamic Discs hosts
several major golf events each
year, including the Glass Blown
Open, one of the world’s largest
disc golf tournaments. The com-
pany also operates several refalil
stores across the United States, as
well as an online sfore.

Visiting small towns is a fun way
fo explore offthe-beatentrack
places and take in their people
and culture. Humboldt is a city
located in Allen County, Kansas,
and is no exception. lts popu-
lation is  approximately 1,800
people and covers an area of
1.36 square miles. How is that
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for smalle The city is named af-
ter the famous German natural-
ist and explorer Alexander von
Humboldt. Where is Humboldt,
you may aske It can be found
about 90 miles south of Topeka
and about 20 miles north of the
Kansas-Oklahoma border and is
unique in its own right. In fact, it
has only one sfop light! Humboldt
is known for its small4own charm,
historic downtown, and annual
events such as the Humboldt Un-
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plugged Music Fesfival and the
Allen County Fair. It's a nice re-
spite on a long drive.

Abilene is a city located in the
state of Kansas, United States. As
of September 2021, Abilene had
a population of approximately
6,400 people. It is the county
seat of Dickinson County and is
situated in the central part of the
state.

No visit fo Kansas would be com-
plete without a visit to Abilene,
known for ifs rich history and con-
nection fo the Old West, located
right in the cenfer of the sfafe. In
the past, it was a prominent catile
tfown and served as the endpoint
of the Chisholm Trail, which was
a major route for cafle drives
in the late 19th century. Culture
is a big deal in this small fown.
Abilene is home to several muse-

ums and attractions related to ifs
Western heritage, including the
renowned Dwight D. Eisenhow-
er Presidential Library, Museum,
and Boyhood Home. Eisenhower
served as the 34th President of
the United States and grew up in
Abilene. In addition tfo its hisfor-
ical significance, Abilene offers
a range of recreational activities
and events for residents and visi-
tors. The city has parks, trails, and
sports facilities for outdoor activi-
ties, and it hosts various festivals
and events throughout the year.

One last stop on our Southeask
emn Kansas road frip was Chan-
ute. It is the largest city in Neosho
County and has a population of
approximately 9,000  people.
Historically, Chanute is known
for ifs aviation hisfory, as it was
the site of one of the first airports
in Kansas and the home of the
Chanute Air Force Base, which
was used for pilof fraining during
World War II. Today, it is a thriv-
ing community with a diverse
economy and a solid commitment
to education and community de-
velopment. It is home to several
parks, a community college, and
a variety of local businesses and
organizations.

Kansas is known for ifs flat prai-
ries, wheat fields, and rich hisfory.
With so much fo offer, each spe-
cial region is unique and worth
exploring! See you in Kansas!



Las Vegas NEWH Triple Event Brunch - Scholarships and
Top ID Awards and panel discussion at Basilico Ristorante
Italiano.

Above: (L to R) Darwin Ochoaq, Jacqueline Parker, Samantha
Carter, Breanna Gaitor, Kaelie Bauman. Not pictured Boran Kim,
Cabriel Bejarano.

Left: (L to R) Beth Campbell (Campbell House), Kim Daoust

(Tandem), and Elena Gonova (Cuningham)

Empress Exchange Tea Party at The Cobblestone Cottage
Below: Attendees of the tea party.
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Tina! the Musical
Above: (L to R) Jassen Allen, Ann Parenti, Quin Rivers
Right: (L fo R) Cast Members: Shari Washington Rhone, Zurin

Villaneva, Naomi Rogers

Seforas of Excellence, Senores of Distinction Gala at
Westgate Las Vegas

Above: (L fo R) Rita Vaswani, Ann Parenti, Anna Stewart Billings,
Faith Shari Johnson Ramos, lela Palsgrove

Liberace Exhibit at Nevada State
Museum (Photography by Ann Parenti)
Above and Left: Exhibit Photos
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